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10:40 a.m. to 11:40 a.m. 

 
Sales Observation Analysis 

Students in this assignment are required to 
engage in a sales interaction, either in person 
or via the phone, with a sales representative for 
a product or service they are interested in 
buying. After the interaction, students write a 
1,000-word paper analyzing their sales 
interaction. 

 
Molly J. Wickam  
Bethel University, St. Paul, MN 
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To:  BERC and NBEA Attendees 
From:  Molly J. Wickam, Associate Professor of Education and Business/Leadership, Bethel University  
Re:   My Favorite Assignment: Sales Interaction Analysis 
Date:  April 2019  

My Favorite Assignment 

Title of assignment  Sales Interaction Analysis  
Class for which 
assignment is used 

BUSN323: Marketing Management (a college‐level course taught in a bachelor’s 
level business degree)  

Delivery method  This assignment is appropriate for both face‐to‐face and online courses.    
Learning target  Students will be able to analyze a sales interaction for a product or service.   
Related vocabulary   Customer‐a person who is interested in buying or selling a product or service 

 
Features‐facts about products or services 
 
Benefits‐the outcomes or results customers will get from buying the product or 
service 
 
Personal selling‐the process of communicating with a customer to sell a product 
or service 
 
Buying signals‐clues customers give that indicate their willingness to buy 
 
Closing‐finalize the deal; make the sale 
 
Sales objections‐reasons people give for why they don’t want to buy 
 

Formative 
assessment 

For a face‐to‐face course, prepare students to complete their sales interaction 
by role playing a sales interaction in class.  Follow this process:    
 assign students to work in teams of two.  
 assign each team a product (i.e. new cell phone, a wedding dress, a tuxedo, 

a new couch, a lawn mower).  
 ask each team to choose one person who will be the sales person and one 

person who will be the customer.  
 give each student who will be the customer 10 minutes to write 10 

questions they would like to ask the sales person about the product.  
 give each student who will be the sales person 10 minutes to write down all 

of the features they know about the product, so they can be prepared to 
sell it.  

 Give students 20 minutes to role play the sales interaction  
 Debrief the sales interaction as a whole class by asking students to 

describe:  
1) Customer: What features were described to you?   
2) Customer: What benefits were described to you?   
3) Sales person: What buying signals did you hear from the customer, and what 
did you say when you heard them?   
4) Sales person: What objections did the customer give you and how did you try 
to overcome the objections?   
5) What did you learn that will help you do your real sales interaction?  
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 If time, have the customer and sales person switch roles and do the role 
play one more time.  Then, debrief the role play using the same five 
questions.  

 
For an online course, here is a suggested discussion forum you could ask 
students to discuss with each other the week after their sales interaction:  
 
Describe your sales interaction. Who did you observe, when, and where?  What 
features vs. benefits were described to you?  What were the interactions with 
the sales person like?  Based on how he/she interacted with you, did you buy or 
would you buy what he/she was selling?  What would you have done differently 
if you were the sales person? 
 

Summative 
assessment  

Instructions and requirements for the Sales Interaction Analysis: 
 Have a sales interaction, either in‐person or over the phone, with a sales 

representative for a product or service you are interested in buying.  Ideas 
include a new cell phone, clothing, items for your apartment or home, or a 
gift for someone else. 

 Keep the interaction short (about 20 minutes) so you do not take up too 
much of the sales person’s time. 

 Be general in your request (i.e.“I’m looking for a new cell phone but don’t 
know what I want”) 

 Let the sales person ask questions (if they do).  Ask deeper questions about 
the product or service and what it does or can do for you. 

 Give as many objections as you authentically can (i.e. “that seems really 
expensive”, “I don’t know if that is what I’m looking for”, “your 
competitor’s product seems better”) 

 Give “buying signals” which are statements like “that’s a good price”, or “do 
you have these in stock?”, or “do you have any financing options or 
promotions?” 

 Listen for any “closing” techniques used by the sales person. 
 
Assignment requirements: 
Write a 1,000 word paper that analyzes your sales interaction.  Make sure it: 
 describes the interaction including the product/service you were seeking, 

the probing questions you asked and how the sales person responded, how 
the sales person responded to your objections, your buying signals, and 
whether and which closing techniques were used by the sales person. 

 states whether you would buy from this sales person or not, and describes 
at least three reasons why you would or would not purchase the product or 
service from the sales person.   

 Offers at least two ways you would have handled the interaction differently 
if you were the sales person.   

 
Alternative 
summative 
assessment 

 Students will create a PowerPoint instead of writing a paper. 
 Students will present the results of their sales interaction to their 

classmates. 
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Developing Skills through Habit Formation 

with 30-Day Challenges 
Challenges are commonly used for losing 
weight, changing one’s diet, and recording 
activity levels. By presenting an assignment in 
the form of a challenge, students are intrigued 
and more likely to try to complete the 
assignment and to build a growth mindset 
through persistence in completing daily tasks. 
Challenges may be used in almost any course 
at any instructional level and have been used 
by the presenter in business communication, 
management skills, and mindfulness courses. 

 
Carol Blaszczynski 
California State University, Los Angeles 
Los Angeles, CA 

 



 
My Favorite Assignment: Developing Skills through Habit Formation 

with 30-Day Challenges 
 

Dr. Carol Blaszczynski 
California State University, Los Angeles 

 
A 30-day challenge may be conducted by implementing these steps: 
 

1. Select an activity that enables students to form habits by 
practicing persistence. The challenge activities used by the presenter 
include writing each day, practicing slow breathing until it becomes a habit, 
and recording life aspects (e.g., people, events, and possessions) for which 
the student is grateful.  

 
2. Explain the purpose of the assignment to students.  
 
3. Provide students with a 30-day calendar that enables 

students to document performance. The calendar can be hard copy or 
digital. A 30-day challenge calendar may be accessed online at   
http://www.basicgrowth.com/wp-content/uploads/2014/05/30-day-
challenge-calendar.png. Alternatively, students may record challenge 
progress on their mobile phones using apps such as the Gratitude Journal.  

 
4. Give students directions for completing the challenge. For 

example, for the gratitude challenge, students were asked to identify unique 
aspects of their lives for which they were grateful daily to discourage 
students from repeating the same three life aspects each day. 

 
5. Encourage students to write/record in their challenge 

calendar logs at the same time every day. Many performance experts 
suggest writing the gratitude log at night since many people engage in a 
review of the day’s events in the evening. 

 
6. Conduct a spot check of the log weekly, if desired, to ensure 

students are on track.  
 

  7. Collect the calendars after the challenge is completed. Ask 
students to evaluate their performance by writing reflections identifying 
what went well, any struggles encountered, and subsequent actions taken.  
 
  8. Evaluate the reflections and completed challenge calendar 
logs using the provided rubric.  
 



Rubric for Evaluating 30-Day Challenge Reflections   
 
 
 Characteristic 
 

 
2 Points 

 
1 Point 

 
0 Points 

 
 
Length of the 
challenge 
reflection 

 
At least 200 
words in length 

 
Between 150 and 
100 words in 
length 
 

 
Less than 100 
words in length 

 
Quality of the 
response 

 
All aspects of the 
prompt are 
addressed fully. 

 
Some aspects of 
the prompt are 
addressed fully. 

 
No aspect of the 
prompt is 
addressed fully. 
 

 
Total Points 

            /4 
 

 
      

  

   
 

 

 

 
 



WEDNESDAY, APRIL 17, 2019 
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Internship Research Project 

Students are instructed to interview their 
internship supervisor and to create a report with 
accompanying PowerPoint presentation to 
deliver in class that will explain their company. 

 
Leslie Macone  
Lesley University, Cambridge, MA 

 



Macone, Leslie 
Title of Assignment: Internship Research Project 
Class: Advising, Career Exploration, Work Study, etc. 
Explanation: This project consists of 4 components 
 
Instructions:  
Due date is in 2 weeks during your Advising class. The project consists of 4 parts so do not 
wait until the last minute. Start it now. The first part is to let your supervisor know that 
you have been assigned a project, which requires your asking him or her a few questions. 
Schedule time with your supervisor. 

1. Interview your supervisor. You will need to ask your supervisor to meet with you in 
order to ask him/her questions about the company. 

A. Complete name, address, and telephone number of the company  

B. Supervisor’s name and email address. Ask him or her how long they have worked for the company.  
 
C. How many employees does the company have working at your location? 
 
D. What is the company's Mission or Goal Statement? 
 
E. If it is a store, what products are sold? Otherwise, does the company offer a service or both a 
product and service to customers? 
 
F. How long has the company been in business? 

G. What is the company’s website address? 
 

2. Complete research on the company.  
 
Ask if the company has a Facebook page. On your own, research other websites; such as, Yelp, to read 
comments that may have been posted about the company. Include both positive and negative 
comments submitted by people.  

 

3. Type a Report 

It should be a two-page report that is double spaced or you may create PowerPoint slides. 

I am not too concerned about the format (paragraph vs. numbered questions,) however, you should 
“spell check” your document. There shouldn’t be any misspelled words in your report. Make sure you 



capitalize proper nouns (particular names, places, and things.) Include a title, which should be the 
name of your company, your name, and date.  

4. Prepare to make a 3-minute presentation to the class explaining your company.  

You should be dressed in “business attire.” Be sure to collect any documents that pertain to your 
company; ie., flyers, brochures, organizational charts, etc. You should ask for the supervisor’s business 
card.  

 

Include any other info that you feel is important or interesting for others to know about the company. 
 
 



WEDNESDAY, APRIL 17, 2019 
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Add a Little Spark with Adobe Spark! 

By design, students navigate through a lesson 
created using an Adobe Spark Page as they 
are introduced to Adobe Spark’s options. The 
project allows students to learn about new 
multimedia tools, implement those tools into 
topics for a profession-based experience, and 
provide feedback to fellow students while 
garnishing new ideas for implementation of the 
tools. The lesson is designed for an online 
course environment but could easily be adapted 
for a flipped classroom experience. 

 
Cari Cline 
Northwest Missouri State University 
Maryville, MO 

 



My Favorite Assignment 
 
CARI CLINE 
 
Title of Assignment Add a Little Spark with Adobe Spark! 
Class for which assignment is 
used 

Multimedia Systems 

Explanation of assignment Students navigate through a lesson created using an 
Adobe Spark Page as they are introduced to Adobe 
Spark’s three unique options: 

 Posts (social graphics) 
 Page (webstories) 
 Video (animated video) 

After briefly becoming familiarized with Adobe 
Spark’s capabilities by comparing it to previously 
learned webtools, students must choose between 
developing a Adobe Spark Page or Adobe Spark 
Video project.  

The Spark Page option is to transform a current 
lesson they teach or part (concept or process) of 
your business you would like to explain to clients. 
Multimedia components will be embedded into 
Spark Page to create a truly interactive experience 
for students or clients as they learn. 

The Spark Video option is to produce a 30 second 
to 1 minute video promoting a new idea for the 
student’s business or school, upcoming event 
business or school, or an anticipatory set for a 
lesson using Spark Video. Once the video is 
finalized it will be uploaded to YouTube or MS 
Stream and prepare it to have closed captioning. 

Completed projects will be embedded into a 
threaded discussion were students are instructed to 
view and respond projects created in a platform 
they did not use. 

The project allows students to learn about new 
multimedia tools, implement those tools into 



flexible topics for a professon-based experience, 
and provide feedback to fellow students while 
garnishing new ideas for implementation of the 
tools. The lesson is designed for an online course 
environment, but could easily be adapted for a 
flipped classroom experience. 

 
Instructions for assignment Students are introduced to Adobe Spark’s three 

unique options: 
 Posts (social graphics) 
 Page (webstories) 
 Video (animated video) 

 
Spark Page is similar to Microsoft Sway or Smore. 
It can be used to create webpages or interactive 
media pages which can be used within a website or 
even embedded into a learning management system.
Spark Post may remind you of the social media 
graphic creation capabilities and templates available 
in Picmonkey and Canva. (Here's an interesting 
blog post comparing the three options) The wide 
selection of templates makes creating social media 
graphics simple. 
Spark Video is a simplistic platform to quickly 
produce professional looking videos for education, 
training, recruiting, advertising, and more. It's ease 
of use will remind you of iMovie. Spark Video may 
also be a viable option to Movavi and Windows 
Movie Maker. 

OPTION 1  

Option one is to transform a current lesson you 
teach or part (concept or process) of your business 
you would like to explain to clients. You will 
embed multimedia components into Spark Page to 
create a truly interactive experience for students or 
clients as they learn. 

A YouTube tutorial video provides training for 
Spark Pages. The sample Spark Page created by the 



instructor is used to introduce the new content is 
also a resource. 

Submitting Your Page 

1. Preview your page in Preview mode to 
review the entire page before submitting. 

2. To submit your work (all students will be 
able to view the project as this is also graded 
as a discussion for the week), you will 
submit the embed code in the threaded 
discussion. 

Scoring Rubric is available for viewing prior to 
submission. 

OPTION 2  

Option two is to produce a 30 second to 1 minute 
video promoting a new idea for your business or 
school, upcoming event business or school, or an 
anticipatory set for a lesson using Spark Video. 
Once the video is finalized you will upload it to 
your YouTube Channel and prepare it to have 
closed captioning. 

A YouTube tutorial video provides training for 
Spark Video. The sample Spark Video created by 
the instructor is used to illustrate more possibilities 
within the project. 

Publish Your Video to YouTube 

1. After your video is finished, click SHARE. 
Then click DOWNLOAD to download your 
file in .MP4 format. This file will then by 
uploaded to your YouTube Channel. (Create 
a YouTube Channel) 

2. Once you have created a YouTube 
Channel click the Upload icon on the top 
right side of the screen. Your video will need 
to remain Public at least until the instructor 



has graded the assignment so keep the 
default setting of Public. 

3. Select or drag your .MP4 file to be unloaded. 
As your video is processing you may title 
your video, add a brief description, and add 
tags. 

4. Once the video is processed, 
click PUBLISH to publish your video. 

Add Closed Captioning 

Now it is time to apply closed captioning. 

1. Click Return to Editing. 

2. Near the bottom right side of the screen 
click Video Editor. 

3. Locate your newly published Adobe Spark 
Video. Click the drop-down list next to Edit. 
Select Subtitles/CC. 

4. Choose the primary language your video was 
recorded in. Then click Set language. 
Click Add new subtitle or CC. Then click 
the language you selected. 

5. For the purpose of this assignment, 
click Create new subtitle or CC. Proofread 
and revise the auto-generated captioning, 
even include proper capitalization. The 
timing of the audio should be precisely 
matched up to the 'slide.' Using the editing 
pane on the left to assist in editing. 

6. When you have finished all edits, 
click PUBLISH. Click on the language 
(automatic) - mine was English (automatic). 
Then click UNPUBLISH to unpublish the 
incorrect version. 



7. Before submitting your finished video, click 
on it and turn on the closed captioning (CC) 
to see it fully published. 

To submit your work (all students will be able to 
view the project as this is also graded as a 
discussion for the week), you will submit the embed 
code in the threaded discussion. 

Scoring Rubric is available for viewing prior to 
submission. 

Your grade for the project will be assessed on the 
assignment posting. The discussion will be graded 
based upon you posting your link and providing 
feedback to other students. 

 

 

 
 
 
 



WEDNESDAY, APRIL 17, 2019 
1:30 p.m. to 2:30 p.m. 

 
Zoom Feature Using Windows 10  

Ease of Access 
This purpose of this assignment is to show the 
students how to magnify items (text, images, 
ribbons, menus, etc.) on the screen. The 
acquisition of this skill helps a student as well 
as an employee, employer, entrepreneur, 
administrator, and so on, to be more productive. 
This accessibility is especially beneficial to 
students with low vision. It has also proven to 
be useful to students without low vision.  

 
Shareefah Muhammad  
The Chicago Lighthouse, Chicago, IL 

 



Dr. C. Shareefah Muhammad 
cshareefahmuhammad@yahoo.com 
The Chicago Lighthouse 
2019 Business Education Research Conference (BERC) 
Wednesday, April 17, 2019 
My Favorite Assignment Post-secondary 
Title of Assignment: Zoom Feature Using Windows 10 Ease of Access  
Name of Class for Which Assignment is Used: Microsoft Windows Operating System 
With Accessibility     
Purpose/Explanation of Assignment 
The purpose of the assignment is to teach the students how to magnify items (text, 
images, ribbons, menus, etc.) on the screen.  The acquisition of this skill helps a student 
as well as an employee, employer, entrepreneur, administrator, and so on, to be more 
productive themselves and to teach others how to become more productive.  This 
accessibility is especially beneficial to students with low vision.  It has also proven to be 
useful to students without low vision.  Instructors have also found it to be useful to them. 
Instructions for Assignment 
Instructor Demonstrates to Class The Tasks to be Performed 
Utilizing a projector and a screen, the instructor will demonstrate to the class step by 
step how to open the Windows 10 Ease of Access Center. This demonstration will 
include activating the screen magnifier and increasing the size of the magnification. The 
students will follow along with the instructor at their computer workstations.  In addition, 
the demonstration will include using the screen magnifier in Microsoft Word and Excel. 
Demonstrate on PC Microsoft Ease of Access Center 
To open Ease of Access center, press windows key+u or press windows key, control 
panel, Ease of Access Center 
Magnifier (zoom feature) 
Demonstrate Screen Magnification in Microsoft Word 
Open a Microsoft Word Document 
Press windows key + to turn on magnifier 
Press windows key + or – to change zoom level (100% default) 
+ to increase magnification 
-  to decrease magnification 
Press windows key – to turn off magnifier 
Close the Microsoft Word Document 
Demonstrate Screen Magnification in Microsoft Excel 
Open a Microsoft Excel Workbook 
Press windows key + to turn on magnifier 
Press windows key + or – to change zoom level (100% default) 
+ to increase magnification 
-  to decrease magnification 
Press windows key – to turn off magnifier 
Close the Microsoft Excel Workbook 
Instructions for Assignment 
The assignment will entail the students to individually create a PowerPoint Presentation 
to show the class how to open the Windows 10 Ease of Access Center, activate the 



screen magnifier, increase the size of the magnification, and to use it in Microsoft Word 
and Excel.  The goal of the assessment will focus on the students’ mastery of the 
screen magnification skill, which includes how well they can instruct others, as well as 
the creativity and delivery of the PowerPoint Presentation. 
Instructions to the Students for the Assignment 
Assignment Title: Zoom Feature Using Windows 10 Ease of Access  
Time Frame: 15 minutes to demonstrate to the class and to instruct one student at 
his/her work station. Tasks:  Create a PowerPoint Presentation to show the class and 
immediately afterwards instruct one student at his/her work station how to open the 
Windows 10 Ease of Access Center, activate the screen magnifier, increase the size of 
the magnification, and to use it in Microsoft Word and Excel. Assessment:  You will be 
assessed on your mastery of the screen magnification skill, which includes how well you 
can instruct others, as well as the creativity and delivery of your PowerPoint 
Presentation. 

Assessment Rubrics 
Zoom Feature Using 

Windows 10 Ease of Access 
 

Tasks Unacceptable  
1 Point 

Acceptable  
2 Points 

Competent 
3 points 

Proficient 
4 Points 

Knowledge & Skill in Using 
Magnifier & Instructing Others 
  

Inadequate Satisfactory Adequate & Sufficient Expertly Accomplished 

PowerPoint Presentation  
Creativity  

Inexplicit Clear & Explicit Very Explicit Outstandingly Explicit 

PowerPoint Presentation  
Delivery 

Unsatisfactory 
Practice 

Satisfactory Practice Good Practice Best Practice 
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Slide 2 Description

 My Favorite Assignment Post-secondary

 Title of Assignment: Zoom Feature Using Windows 
10 Ease of Access 

 Name of Class for Which Assignment is Used: 
Microsoft Windows Operating System With 
Accessibility    

April 17, 2019
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Slide 3 Purpose/Explanation of Assignment

 The purpose of the assignment is to teach the 
students how to magnify items (text, images, 
ribbons, menus, etc.) on the screen.  The acquisition 
of this skill helps a student as well as an employee, 
employer, entrepreneur, administrator, and so on, to 
be more productive themselves and to teach others 
how to become more productive.  This accessibility is 
especially beneficial to students with low vision.  It 
has also proven to be useful to students without low 
vision.  Instructors have also found it to be useful to 
them.

April 17, 2019
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Slide 4 Instructor Demonstrates to Class
The Tasks to be Performed

 Utilizing a projector and a screen, the instructor will 
demonstrate to the class step by step how to open the 
Windows 10 Ease of Access Center. This 
demonstration will include activating the screen 
magnifier and increasing the size of the 
magnification. The students will follow along with 
the instructor at their computer workstations.  In 
addition, the demonstration will include using the 
screen magnifier in Microsoft Word and Excel.

April 17, 2019
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Slide 5 

 To open Ease of Access center, press windows key+u 
or press windows key, control panel, Ease of Access 
Center

 Magnifier (zoom feature)



Demonstrate on PC Microsoft
Ease of Access Center

April 17, 2019C. Shareefah Muhammad
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Slide 6 Ease of Access Center Magnifier

April 17, 2019C. Shareefah Muhammad

6

 

___________________________________ 

___________________________________ 

___________________________________ 

___________________________________ 

___________________________________ 

___________________________________ 

___________________________________ 



Slide 7 Ease of Access Center Magnifier
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Slide 8 Demonstrate Screen Magnification
in Microsoft Word

 Open a Microsoft Word Document

 Press windows key + to turn on magnifier

 Press windows key + or – to change zoom level 
(100% default)

 + to increase magnification

 - to decrease magnification

 Press windows key – to turn off magnifier

 Close the Microsoft Word Document

April 17, 2019C. Shareefah Muhammad
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Slide 9 Demonstrate Screen Magnification
in Microsoft Excel

 Open a Microsoft Excel Workbook

 Press windows key + to turn on magnifier

 Press windows key + or – to change zoom level 
(100% default)

 + to increase magnification

 - to decrease magnification

 Press windows key – to turn off magnifier

 Close the Microsoft Excel Workbook

April 17, 2019C. Shareefah Muhammad
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Slide 10 
Instructions for Assignment

 The assignment will entail the students to 
individually create a PowerPoint Presentation to 
show the class how to open the Windows 10 Ease of 
Access Center, activate the screen magnifier, increase 
the size of the magnification, and to use it in 
Microsoft Word and Excel. The goal of the 
assessment will focus on the students’ mastery of the 
screen magnification skill, which includes how well 
they can instruct others, as well as the creativity and 
delivery of the PowerPoint Presentation.

April 17, 2019
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Slide 11 Instructions to the Students
for the Assignment

 Assignment Title: Zoom Feature Using Windows 10 Ease 
of Access 

 Time Frame: 15 minutes to demonstrate to the class 
and to instruct one student at his/her work station. Tasks:  
Create a PowerPoint Presentation to show the class and 
immediately afterwards instruct one student at his/her 
work station how to open the Windows 10 Ease of Access 
Center, activate the screen magnifier, increase the size of 
the magnification, and to use it in Microsoft Word and 
Excel. Assessment:  You will be assessed on your mastery 
of the screen magnification skill, which includes how well 
you can instruct others, as well as the creativity and 
delivery of your PowerPoint Presentation.

April 17, 2019
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Slide 12 Assessment Rubrics
Zoom Feature Using

Windows 10 Ease of Access

Tasks Unacceptable  
1 Point

Acceptable 
2 Points

Competent
3 points

Proficient
4 Points

Knowledge & 
Skill in Using 
Magnifier & 
Instructing 
Others

Inadequate Satisfactory Adequate & 
Sufficient

Expertly 
Accomplished

PowerPoint 
Presentation 
Creativity 

Inexplicit Clear & Explicit Very Explicit Outstandingly 
Explicit

PowerPoint 
Presentation 
Delivery

Unsatisfactory 
Practice

Satisfactory 
Practice

Good Practice Best Practice

April 17, 2019C. Shareefah Muhammad
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___________________________________ 

___________________________________ 

___________________________________ 

 



THURSDAY, APRIL 18, 2019 
8:30 a.m. to 9:30 a.m. 

 
Save Our Christmas Project 

Students work in teams to resolve the 
management challenges confronting Santa 
Claus. Christmas is in jeopardy because his 
elves lack motivation; toys are poor quality; and 
Jack Frost is leading a rebellion. Working as 
management consultants, students add details 
to the case through interviews and present a 
proposal to Santa Claus that will resolve the 
issues. 

 
Trisha Kolterman 
Wayne State College, Wayne, NE 

 



S.O.C.  (Save Our Christmas) Project – (100 points) 
TRISHA KOLTERMAN, Wayne State College, Wayne, NE 

Santa Claus is facing a crisis at the North Pole, and he has hired your team of management consultants to make changes 
to his organization and save Christmas. Life at the North Pole has deteriorated to the point that toy production has 
stopped and the elves are on strike. Santa had no idea about the challenges of managing 50 elves. Because the North 
Pole lacks employment opportunities, Santa believes the elves will be happy working in his workshops with minimal 
supervision and managerial oversight. How hard can it be? Come to work, make toys, go home.  

However, numerous problems exist in the Santa workshop organization. Santa says the elves are lazy and not very 
efficient. Santa indicates that elves are allowed to arrive and leave work whenever the elves want. (What else do they 
have to do at the North Pole?) Santa further believes that elves are natural born toy makers which do not require 
training. In terms of compensation, Santa states that the joy on children’s faces when receiving the toys is payment 
enough for the elves. Needless to say, the elves lack motivation and are making poorly constructed toys. Last Christmas, 
75% of the toys were broken within 24 hours due to the poor quality, disappointing children across the world.  

Santa indicates that the organization does not have any formal structure. Elves arrive at work and go to an open 
workstation. All elves are autonomous with no managerial oversight. Any problems are taken directly to Santa. 
Currently, the workshop does not have a human resources department, marketing department, or a research and 
development department. He further confides that the workshop made 10,000 Jack in the Boxes which did not seem to 
be a big hit with children last year. Jack broke Santa’s magical snow globe, making Santa’s job even more difficult to 
determine who is naughty and nice. Santa feels stressed and overwhelmed, and wonders if a change in organizational 
structure and design is needed.  

In addition to the problems with the elves, Santa reports that a mutant elf, Jack Frost, has become rather hostile 
towards the organization. Santa fears that Jack is a major source of the elves’ discontent. A power struggle has 
developed between Santa and Jack with the elves evenly split between the two leaders. Jack wants to take over the 
workshop and continually criticizes the decisions of Santa. Jack believes that Santa is old‐fashioned and out of touch. 
Jack’s negative attitude has begun to permeate the entire workshop, leading to constant grumbling and elf dis‐
satisfaction.  

With the current work stoppage, Santa has hired your team to help him. The main objectives are: 

1. Design an organizational structure which will improve operations.  
2. Improve the organizational culture 
3. Create a plan for solving the numerous problems within the organization. 
4. Help Santa with strategic planning for organizational sustainability. 
5. As the organization, will undergo significant changes with your team’s proposal, Santa needs recommendations 

for managing the changes and organizational development. 
6. Santa requires suggestions for motivating the elves and dealing with the conflicts caused by Jack. Santa is 

extremely interested in the theories of motivation and which motivation theory will work best in his 
organization. 

7. Santa recognizes he has been a poor leader. Santa wants the team to recommend a leadership model which will 
make him the best leader ever and save all future Christmases.  

The team may conduct additional interviews with Santa, the elves, and Jack Frost to create a more complete picture of 
the organizational situation. The team’s proposal will benefit by citing a minimum of 5 additional peer‐reviewed 
resources to convince Santa of the team’s credibility. On December 1, Santa expects to receive a professional document 
with a cover page, a minimum of 10 pages of double spaced information, 1” margins, Times Roman 12‐point font, and a 
reference page using APA style. In addition, Santa requires the team to make a presentation to the workshop during the 
week of November 27. Teams will also submit the Power Point for Santa’s review on December 1.  



Steps for an awesome project: 

1. Create a story line and a team name. 
2. Discuss and analyze problems 
3. Incorporate information from the textbook (concepts/theory) 
4. Apply research to the case 
5. Develop a logical discussion 
6. ALL team members participate. Santa expects every team member to speak during the presentation. Santa will 

give every team 15 minutes for the presentation. 

 

 

Creative  Innovative 
Ideas 

Problem 
Identification 

Change 
Management 

Great 

Proposal! 

Solutions 

360 
Perspective 

Professional 
Presentation 

Research 



MANAGEMENT THEORY 
STUDENT PEER EVALUATIONS 

S.O.C. PRESENTATIONS 
 
Team Name: _________________________________    Date: ________________________________ 

Your Name: _____________________________________ 

PART A:  Consider each member’s individual performance on the project.  Rate each person using the listed criteria 
items.  The scale is Excellent (5); Satisfactory (4); Fair (3); Poor (2), Very Poor (1) or Did Not Participate (0). Write one 
team member’s name in each title box.  DO NOT evaluate yourself. 

CRITERIA 

TEAM MEMBER #1  TEAM MEMBER #2 TEAM MEMBER #3 TEAM MEMBER #4 

Quality of Contribution 
 

  
Quantity of Contribution    
Leadership    
Effort (Time Spent on 
Project) 

  

Meeting Attendance    
Attitude (cooperation, 
dependability, willingness to 
assist) 

  

  
Total Score  
(Add each Column) 

           

 
PART B: Based on your evaluation, rank the team members in order.  The top performer will receive a (1); the next best 
performer will receive a (2); and the third best performer will receive a (3).  DO NOT rank yourself. 

CATEGORY  RANK  TEAM MEMBER NAME 

TOP PERFORMER  1   

AVERAGE PERFORMER  2   

AVERAGE PERFORMER  3   

BELOW AVERAGE PERFORMER  4   

 

PART C:  Write additional comments which you believe are important for your instructor to consider for assigning 
grades. 

 

 

 

 

PART D:  BRIEFLY describe YOUR contributions to the project on the back of the page. 



MANAGEMENT THEORY 
PROFESSOR EVALUATION 
S.O.C. PRESENTATIONS 

 

Criteria  Needs Improvement  Satisfactory  Excellent  Score 
Organizational 
Structure 

Minimal or no discussion about 
company policies and 
organizational structure. 
(6 or fewer points) 

Identified and provided basic 
information about company 
policies and organizational 
structure. (7‐8 points) 

Identified and provided significant details about 
company policies and organizational structure. 
(9‐10 points) 

 

Organizational 
Culture 

Minimal or no discussion about 
organizational culture.  
 (6 or fewer points) 

Identified and provided basic 
information about organizational 
culture.   (7‐8 points) 

Identified and provided significant details about 
organizational structure.  (9‐10 points) 

 

Plans for Solving 
Problems 

Minimal or no discussion about the 
plans for solving problems. 
(6 or fewer points) 

Identified and provided basic 
discussion about the plans for 
solving problems (7‐8 points) 

Identified and provided significant details about 
the plans for solving problems. (9‐10 points) 

 

Organizational 
Sustainability 

Minimal or no discussion about 
organizational sustainability. 
(6 or fewer points) 

Satisfactorily discussed
organizational sustainability.  
(7‐8 points) 

Provided significant details about organizational 
sustainability.  (9‐10 points) 

 

Change 
Management 

Minimal program details or 
discussion about change 
management. 
(6 or fewer points) 

Identified the details of change 
management and provided 
adequate information about 
solutions.  
 (7‐8 points) 

Identified the details of change management 
with significant details and provided an in‐depth 
explanation about solutions. (9‐10 points) 

 

Motivation 
Theory 

Minimal program details or 
discussion about motivation theory. 
(6 or fewer points) 

Identified the details of motivation 
theory and provided adequate 
information about implementation. 
 (7‐8 points) 

Identified the details of motivation theory with 
significant details and provided an in‐depth 
explanation about implementation. (9‐10 points) 

 

Leadership Model  Minimal program details or 
discussion about a leadership 
model. 
(6 or fewer points) 

Identified the details of a leadership 
model and provided adequate 
information about implementation. 
 (7‐8 points) 

Identified the details of a leadership model with 
significant details and provided an in‐depth 
explanation about implementation. (9‐10 points) 

 

Presentation 
Quality 

Minimal creativity or innovation. 
Minimal vision or inconsistent 
connections between challenges 
and solutions. 
 (6 or fewer points) 

Demonstrated creativity and 
innovation with an adequate vision. 
The challenges and solutions align. 
(7‐8 points) 

Significant details and complexity exemplified 
with the creativity and innovation. Vision is 
comprehensive and considers multiple 
challenges and solutions.  
 (9‐10 points) 

 

Peer Evaluation 
Score (20 points) 

   

    Total 
 

 



Comments:   



THURSDAY, APRIL 18, 2019 
8:30 a.m. to 9:30 a.m. 

 
Pairs Presentation 

Students present with partner using Pecha 
Kucha format, 20 auto-advance slides at 20 
seconds per slide. Class votes to select 
strongest presentations. Top 6 or 
7 student pairs advance as featured speakers 
at twice-yearly Pecha Kucha Night, staged by 
Rapid City Chamber of Commerce. PKNight 
includes opportunities for social networking; 
additionally, students have experience of 
answering questions about their technology-
related topics from an astute, probing audience. 

 
Barbara Looney 
Black Hills State University, Spearfish, SD 

 



 
BADM 344 – Pairs Presentation, Fall 2018 
Dr. Barbara Looney, Black Hills State University, Spearfish SD 
40 points total   
 
Topic:  Business, Communication, and Technology Trends 
 
Directions: 
1.  In a 6 minute, 40 second informative presentation, educate and interest your audience about one business or 
technology trend.  A list of options appears on a separate page. 
 
Research the topic.  Locate discussions and reviews that share advantages and problems.  Share how the trend will impact 
businesses or consumers.  Help the audience to become interested in the topic and the product or trend potential. 
 
2.  Present as partners using the Pecha Kucha slide program.   The program auto-advances when played, giving you 
precisely 20 seconds for each of 20 slides; thus, you will have 6 minutes, 40 seconds total delivery time. 
 
An auto-timed Pecha Kucha slide deck is posted in Desire to Learn (D2L); you can also create your own slides and 
appropriately set the timer. 
 
3.  Make clear to your audience why they should care about the trend.  Pointedly address “what’s in it for you”  
[W I I F Y] in knowing about the product or trend.  Do this early in the presentation.  Convince listeners to stay with you. 
 

Consider eventual potential audience: 
Attendees at Rapid City Chamber of Commerce Pecha Kucha Night 

Demographics? Interests? Consumers/potential technology product users? 
Provide listeners a brief background about the selected topic. 

 
4.  Make your program highly visual.  Use the narrative/spoken material presented by you and your partner to convey the 
content behind the visual.  AVOID text-dense slides.  Instead, speak the words and show the pictures or graphics. 
 
5.  Divide the slides between the speakers, so each speaker has an opportunity to narrate the visuals.  You may alternate 
speakers, back and forth, or one speaker may present, followed by the other.  Both are welcome to speak on the same slide.  
You decide. 
 
Another option would be for one person to open, introduce and then conclude and close, while the other handles the core.   
Introduce each other and tell the audience when you are handing over the next significant sergment to your partner.  
Refer to your partner by name.  Avoid saying, “Now he will tell you about . . . .”  Instead say, “Now Roy will explain 
why the . . . .” 
 
6.  As you create slides, keep in mind these generally accepted design points for Power Point.  Remember, Pecha Kucha is 
MORE visual.  Use text sparingly. 

 Font size suggestions:  44 to 50 pt for titles, 32 pt for subheads, and 28 pt for text 
 Slides containing fewer words are much easier to read and digest  
 Viewers process bullet phrases or just key words more quickly than sentences 
 2 to 3 points per slide are optimum for most readers / just 1 point per slide can be more memorable 
 presentation style is shifting to just one or two key words on slides, with content shared by speakers 
 audiences like visuals more than words 

 
7.  Remember to project your voices and enunciate clearly. 
 
8.  Rehearse carefully so that you fill the 20 seconds for each Pecha Kucha slide. 
 
9.  Topics?   See separate handout for list of possibilities.  Meet with your partner.  Choose your topic.  To reserve your 
chosen topic, type your names on the topic list as posted on the Google Drive Link, available on the D2L Homepage. 
 



Google Drive Document:  Reserve your Pecha Kucha topic here. 
List of possible presentation topics – addressing trends in the business and technology sectors 

11:00 a.m. class Spearfish and 4:00 p.m. class Rapid City (Dr. Barbara Looney, BHSU) 

 
Only ONE pair of presenters per topic.   

Type names of partners            class location (Spearfish OR Rapid City) 
 
    Aipoly Vision for the blind and visually impaired; 

allows mobile phone to recognize thousands of 
items 
 

    Alternatives to Google: search sites that do not 
track users as does Google, such as 
DuckDuckGo, Yippy, Ixquick 

 
    Amazon’s Echo, standalone speaker 

 
 
 

  Amazon Go 

 
 

  Autonomous vehicles 

    Betterment AND/OR Wealthfront, investing 
made better 

 
 
 

         Boston Dynamics – an engineering and robotics  
       design company that works across a wide range 
       of computer intelligence and simulation 
systems, 
       as well as large, advanced robotic platforms 
 

    Campaign, thoughtfully designed sofas, 
loveseats, and chairs delivered via FedEx and 
assembled at home / at first thought, an 
improbable product for online orders, but not 
so 
 

    Code.org, teaching computer science coding 
skills to children 

 
    Cota Tile: traditional home ceiling tile that 

delivers wireless power without plugs and pads 
 

    The Daily Skimm, an online, selected news 
media service targeting young professionals 
 

    Google’s smart camera Clip (emerging market 
of artificial intelligence cameras—this one 
aimed at parents and pet lovers) 
 



 
 

 
 
 

  Happy Mango – online tool that creates an 
alternative credit score by analyzing spending 
and saving habits continuously, online 

“With the number of unbanked and 
underbanked consumers estimated at 70mil, 
banks look for ways to make loans to a 
population traditionally ignored by the financial 
sector” USA Today 

 
           Here One wireless earbuds / competes with  

       Apple’s Airpods 
 

    Instant Financial – startup / allows employees 
to get daily rather than weekly, biweekly, or 
monthly paychecks (Steve Barha, CEO) 
 

    Lenovo  ‐‐ explore rise and strength of 
HongKong/Chinese [former IBM] company now 
making world’s thinnest laptop (1/2 inch YOGA 
900S at 2.2 pounds) and selfie‐centric Vibe S1 
Smartphone 
 

 
    Lifestraws – compact water purifier 

 
    LG Wallpaper TV  

 
    LG CordZero Canister, a full‐size battery‐

powered canister vacuum (with super high‐tech 
look and motorized wheels that move 
effortlessly) / follows like a robot 
Live streaming with Meerkat and Periscope 
makes users instant broadcasters 

 
    Lighting technology: Zackees LED turn signal 

bike lights, and future potential in OLEDs 
(Organic, Light‐Emitting Diodes, which are 
extremely thin and flexible, unlike LEDs) 
 

    LittleBits, open source library of electronic 
modules that snap together to make electronic 
prototypes 
 

    Live streaming with Meerkat and Twitch makes 
users instant broadcasters 
 

    Loog guitar, award winning, three‐string design 
for young hands and young learners 
 



 
 
 

    Mattress‐in‐a‐box companies / recent growth of 
companies offering mattresses by mail / 
compare products and offers 
 

    Meditation apps: Buddify, Headspace and/or 
Whil 
 

    Mevo, tinycam video / designed for Facebook 
Live and Twitter video broadcasts 
 

            Path, private messaging and sharing 
 

     
       Password managers, such as LastPass, Dashlane,  
       and 1 Password 
 

    Phone limiting devices that reduce, discourage, 
or prevent access, such as lock pouches and 
GreyScale 
 

    Pico, make craft beer in your kitchen with this 
brewing machine 
 

    ProtoCycler desktop machine that turns 
postconsumer plastic into raw material for a 3D 
printer 
 

    Rabbit TV Lite app 
 

    Samsung Frame: turns Samsung TV into wall art 
 

    Scanalytics, smart‐floor analytics for retail 
businesses, nursing homes, (senses falls), 
customer counts, pause and view statistics 
 

    Scrip, a device for making digital payments from 
NewDealDesign, San Francisco. Goal: to restore 
physical dimension, and perhaps a measure of 
restraint, to the act of purchasing 
 

    Segway’s electric roller skates (company 
recently acquired by Ninebot, a privately held 
Chinese firm 
 

    Spire, wearable breath tracker that calms 
wearer down 
 



    Spire Studio, mobile recording studio that 
records multitrack demos to an iOS device via 
Wi‐Fr 
 

    Sound Oasis Glo to Sleep – padded eye mask 
that blocks light and projects blue light pattern 
 

    Splice, cloud‐based platform for collaborative 
musical creation 

 
    SpringBank, meeting needs of under‐banked 

consumers who lack credit scores due to lack of 
payment history 
 

 
    Sugar Cube Wireless Speaker 

 
           Tavour beer delivery – specializing in craft beers 

       (Seattle start‐up) 
 

    Text Neck / iHunch / iPosture  ‐‐ all terms for 
negative impact of digital devices on posture 
and mood 

 
    Explore resurgence in TURNTABLES and new 

features (i.e. converts vinyl into high‐resolution 
audio files). Possibly consider why sound quality 
of vinyl still attracts. 
Possible manufacturers: Crosley, Sony, Pro‐Ject 

    Zera Food Recycler (or competing brands) – 
promoted at Consumer Electronics Show 2017 
Las Vegas 
 

    ZTE phones ‐‐ China’s largest phone company and 
maker of affordable phones being sold in 3rd world 
countries / share story of exploding market potential 

 
 

 



THURSDAY, APRIL 18, 2019 
9:35 a.m. to 10:35 a.m. 

 
The Tax Man Cometh:   

A Reality in Financial Planning 
High school students must understand the 
impact being “tax smart” will have on their 
financial future. Young people must be trained 
to infuse the tax structure as set forth by the 
IRS/State and/or local municipalities within the 
scope of developing a strong financial future. 

 
Zene Dabney 
Mt. Vernon High School, Alexandria, VA 

 



My Favorite Assignment 
 

 
DABNEY, ZENE 
Title of Assignment The Tax Man Cometh: A Reality in Financial Planning 
Class for which assignment is 
used 

Economics and Personal Finance 

Explanation of assignment It is imperative that high school students understand the 
impact being “tax smart” will have on their financial 
future.  Young people must be trained to infuse the tax 
structure as set forth by the IRS/State and/or local 
municipalities within the scope of developing a strong 
financial future. 

Instructions for assignment How to complete a W-4 and why?  The W-2; how 
complete the 1040EZ and 1040A.  When it is time to use 
the 1040? Safeguarding financial records and how to keep 
accurate financial records as aligned to filing tax returns. 
Students will understand how to complete a W-4. 
Why it is important to revisit the when life altering 
circumstance occur.

 

 



THURSDAY, APRIL 18, 2019 
1:30 p.m. to 2:30 p.m. 

 
Persuasive Letter:  Fleet of Vehicles 

When students are given a prompt to compose 
a message, they tend to “borrow” the words 
from the assignment so all the letters sound the 
same. This persuasive message requires the 
students to sell a vehicle to a company. They 
choose different vehicles that they may already 
be familiar with, perform quick research to find 
data, and then tailor this information to the 
audience. In the end, students must think more 
critically in this message and the teacher has 
more variety in submissions. 

 
Carol Wright 
Stephen F. Austin State University 
Nacogdoches, TX 

 



My Favorite Assignment 
 
 
CAROL WRIGHT, SFASU 
Title of Assignment Persuasive Letter – Fleet of Vehicles 
Class for which assignment 
is used 

Business Communication 

Explanation of assignment This persuasive letter exam is one that I have given 
often over the last several years.  Students spend a 
great deal of time in business communication creating 
different types of messages.  For most writing 
assignments, students are given a prompt to compose 
a message.  One of the problems with a prompt is that 
students “borrow” the words from the assignment.  
After multiple written assignments, all the letters sound 
the same.  This persuasive message requires the 
students to choose a vehicle to sell to a company. As 
a result, students choose different vehicles that they 
may already be familiar with, perform quick research 
to find data, and then tailor this information to the 
audience.  In the end, students must think more 
critically in this message and the teacher has a variety 
of messages to read.

Instructions for assignment You are the Fleet Sales Manager of Smith Motor 
Company.  You have been contacted by the president 
of Wright Manufacturing, who is looking to purchase a 
fleet of vehicles for the company’s sales force.  You 
can determine what this company makes (i.e. desks, 
pens, computers, tractors).  A company will often buy 
multiple vehicles that all look the same as a “fleet,” 
which is several vehicles all owned by the some 
organization.  This fleet represents the company to its 
customers and can serve as a marketing tool to 
maintain a certain image or advertise the product.  An 
example of a fleet would be the “Geek Squad” from 
Best Buy.   
 
Choose any vehicle you know well that you believe will 
be a good fit for your customer.  You will need to 
weigh different aspects of a vehicle including cost, 
efficiency, and image.  Use your existing knowledge of 
this vehicle to persuade the reader to purchase these 
particular vehicles from your dealership.  You may 
also access the internet to gather specific information 
for your message.  A discount may also be given 



when multiple vehicles are purchased/ordered at the 
same time. Analyze your audience and determine 
what that person may be most concerned with when 
making a large purchase.   
 
Instructions: 
1. Write a persuasive letter to the president, Suzie 

Wright.  Her address is 1801 Wind Ridge in Dallas.  
The zip is 75051 

2. Create a letterhead with your company name and 
address (you can make this up). 

3. The letter should be formatted using Full Block 
with open punctuation and traditional spacing.   

4. The message should be written using the indirect 
approach as outlined in class and in your text.   

5. Be sure to proof for spelling and grammar.   
6. View your document before printing to ensure 

format is like the one given in class, then save 
your letter to a location you will remember!   

7. Print your letter and staple it to the back of the 
evaluation form, evaluation form side face up.  
Please write your name in the right hand corner of 
the form.  

8. Remember to sign your letter.   
9. Turn in your evaluation form/letter to your 

instructor.
 
 



THURSDAY, APRIL 18, 2019 
1:30 p.m. to 2:30 p.m. 

 
Flipped Lesson Plan 

In this assignment, students are challenged to 
incorporate web-based educational technology 
tools, differentiated instruction, and diverse 
assessment techniques for a future business or 
marketing lesson. 

 
Carol Billing 
University of Idaho, Moscow, ID 



My Favorite Assignment 
 
 

BILLING, CAROL (cbilling@uidaho.edu) 
Title of 
Assign
ment 

Flipped Lesson Plan 

Class 
for 
which 
assign
ment is 
used 

CTE 492: Business & Marketing Education Methods 

Explan
ation of 
assign
ment 

In this assignment, students are challenged to incorporate web-based ed-tech tools, 
differentiated instruction and diverse assessment techniques for a future business or 
marketing lesson. The assignment includes: 

 Building a lesson plan in www.commoncurriculum.com 
 Creating a short introductory screencast using https://screencast-o-

matic.com/ enabling students to see an overview or introduction to the 
content before class or during the first five minutes of class 

 Use differentiated instruction, as introduced in their course textbooks and 
within online resources featuring Dr. Carol Tomlinson Ed.D. 

 Develop a visual aid for use in the screencast and during instruction in the 
classroom using PowerPoint, Prezi, Stormboard or a similar presentation 
software. 

 Include purposeful questioning based on Bloom’s Taxonomy and embedded 
into the lesson plan procedures. 

 Include a short 5 to 10 question summative assignment to gauge student 
learning and engagement. This summative assessment must be created in an 
online environment (LMS, Google docs, etc.) and require minimal manual 
grading. It’s designed as a quick check of understanding of broad ideas 
related to the content. 

 Design an in-depth formative assessment to check for understanding and 
evaluate if students have met the defined outcomes of the lesson. 

Instructi
ons for 
assign
ment 

Screencast 
You'll want to practice with screencast-o-matic. You don't need to exceed the 

15 min limit (you can use a free account). Once your lesson is planned and visual 
aids are developed, I'd practice a few times before recording on screencast-o-matic. 
When you're ready, do the entire screencast in one take. 
Remember your screencast can enable you to speak over a visual aide like 
PowerPoint, as well as show other important information (web page, Word doc, 
etc.) 



Your screencast doesn't have to be perfect, you're not a filmmaker ... you’re a 
teacher. Teach real, be real ... your students will 'get you.' You may have three 
attempts to record, then - you're done. You shouldn't do any more than three 'takes' 
and do the entire screencast in one take. 
Once you get used to making screencasts, you'll make more. They SAVE you from 
repetitive lectures in a variety of aspects of your teaching. Using screencasts will 
save your energy for more important tasks. Nobody likes to see themselves on 
camera or hear themselves on a screencast. Get over it. This can be a really 
important tool for you to make your teaching life easier and enable slower learners 
to hear information multiple times without requiring you to become a repeating 
robot 

Differentiated Instruction: 
Carol Tomlinson Ed. D. 

 Dr. Tomlinson is pretty amazing when you're looking to learn more about 
differentiated instruction. Here's is a short video to get you acquainted with 
her: https://youtu.be/J_TdyEfh2Pk 

 Check this quick link to explain differentiated instruction  and see some 
resources: https://www.weareteachers.com/what-is-differentiated-
instruction/ 

 This is a great 5-minute video where Dr. Tomlinson discusses implementing 
differentiated instruction: https://youtu.be/mLzCqoPFxRw 

 Lastly, this video Dr. Tomlinson talks with inservice teachers at a 
conference. This video is selling an online class series, but it provides her 
talking in detail. Start at 3:33, not at the beginning of the video. The video 
lecture runs about 30 min. Please watch: https://youtu.be/6xH0K3Z-dbo 

 Here is Dr. Tomlinson's website: https://www.caroltomlinson.com/ 
 Please read these articles by Dr. Tomlinson as you think about how you'll 

incorporate differentiation in your lesson plan: 
1.) Tomlinson article 
2.) There are a couple of sample chapters from Integrating Differentiated 
Instruction & Understanding by Design: Connecting Content and Kids by 
Carol Ann Tomlinson and Jay McTighe. I'd say this book would be a good 
investment for helping you prepare future lessons (maybe you don't have 
time to read it now, but you could late Spring/early Summer and then 
implement next year. 

Visual Aides 
You need to develop at least one visual aide for students to see while you talk on 
the screencast (and possibly in the class while you're teaching). 
Your visual aid can be a PowerPoint, Prezi, Stormboard, or something similar. 
This visual aide should help visually communicate the information you are trying to 
teach. It should provide visual 'anchors' that enable students to tie your content to 
their real life experiences.



If you find yourself repeating any information, that information needs to be 
added to your visual aide. 

Assessment 
Here is a 30 min video of Dr. Tomlinson discussing assessment. Please listen/watch 
before you decide on your assessments: Introduction to Differentiation: Assessment 
Grouping 

Windshield Check: I love this concept. Can you incorporate a 'windshield check' 
into your lesson? 

Formative: See here for ideas on a formative assessment. 

 https://globaldigitalcitizen.org/10-innovative-formative-assessment-
examples 

 https://globaldigitalcitizen.org/15-assessment-activities-fast-formative 
 https://docs.google.com/presentation/d/1nzhdnyMQmio5lNT75ITB45rHyLI

SHEEHZlHTWJRqLmQ/pub#slide=id.p 

Make sure to include the instructions or steps students need to reference to 
complete the formative assessment in your visual aide. Students need to be able to 
refer back to the formative assessment instructions frequently. Providing it in a 
handout or visual aid will save you thousands of questions and enables the students 
to feel empowered. 
You may want to show a sample of the formative assessment once it's finished. If 
you haven't taught it before, just make a note in your LP to gather samples for next 
year. 
In some cases, I haven't wanted to show a finished product because I didn't want the 
kids to be bias or just reproduce a previous project. This is your call, but address 
your choice in your LP to show you've thought about this aspect of the lesson. 

Summative: You'll want to create a quick 10-question check to ensure students 
have read information prior to class or check for understanding before you teach the 
concept or check for understanding after you teach the lesson. Your summative 
assessment must be in an online quiz web page. If you have Google Classrooms, I 
believe there is a quiz feature you can use to develop a short quiz. If you don't have 
that, you'll need to search for a free quiz web-based resource or you can use. You 
could also try Google forms to create a 'survey' and then you'll have the results in a 
spreadsheet (quick grading). The goal is for you have the kids take this quiz online 
so it is automatically graded, or you can scan and grade quickly. 

Bloom's Taxonomy 
Bloom's Taxonomy is an integral element to lesson plan creation. Here are a few 
items to refresh your memory of Bloom's. 

 To begin, here's a handout of the old and new Bloom's Taxonomy. 



 Here is a list of action verbs aligned to Bloom's. 

As you write your lesson plan, I would recommend adding questions at the 
different Bloom's levels to reference while teaching, within the Procedures section 
of the LP. You want to ensure you have good questions to see what students are 
understanding and challenge them to think more critically. 

 See the Bloom's question starters here. 

Questions? 

1.  Voxer. Please vox me with any quick questions or email for more complex 
issues. 

 
 
 
 



THURSDAY, APRIL 18, 2019 
2:35 p.m. to 3:35 p.m. 

 
What’s Working:   

Soft Skill Lessons for Life 
In this new lesson series, students listen to 
videos with industry experts from the Maximum 
Employment Matters webinars to reinforce the 
importance of soft skills in the workplace. 
Students explore what qualities employers are 
looking for in job candidates and how they can 
be successful in the work force. Activities 
explore employability tests and following 
directions, a bingo game to reinforce soft skill 
terminology, preparing for job interview 
questions and more.  

 
Julie L. Kornegay 
Federal Reserve Bank of Atlanta-
Birmingham Branch, Birmingham, AL 

 



 

https://www.frbatlanta.org/education/maximum‐employment‐matters  1 

Soft Skills Lingo Bingo  
 
Lesson by 
Julie Kornegay, senior education program manager at the Federal Reserve Bank of Atlanta, Birmingham Branch 
 

Lesson Description 

Students listen to video clips of industry experts explain why soft skills are important and what skills are looked 
for from job candidates. Once students understand why soft skills are important, they will then review the 
concepts and complete a worksheet to reinforce learning. Students complete a formative assessment to self‐
evaluate strengths and weaknesses and to develop strategies to develop skills that need improvement. Students 
will then apply the vocabulary they have learned to determine the correct answers in a bingo game.  

Grade Level 

Grades 7 ‐ 12 

Concepts 

Attitude  Communication  Criticism  Ethics  Human Capital 
Initiative  Interpersonal Skills  Leadership  Listening  Motivate 
Negotiation  Networking  Patience  Perceptiveness  Perseverance 
Problem Solving  Productivity  Professionalism  Resilience  Self‐awareness 
Skills Mismatch  Soft Skills  Teamwork     

 
Objectives 

Students will: 

 Identify the difference between hard skills and soft skills. 
 Understand what skills are important to employers and their expectations. 
 Examine soft skills concepts 
 Evaluate personal soft skills mastered and needing improvement. 

 
Time required 

90 minutes for the entire lesson 

Materials 

 Copy of Handout 1 for each student 
 Copy of bingo card for each student 
 Vocabulary terms and definitions cut into strips 
 Small bag 
 Internet access and audio/video to show webinar clips 
 Small prize(s) for bingo winner(s) 
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Procedures  

1. Tell students that as they prepare to go into the world of work, there will be terms that they should be 
familiar with if they want to be successful.  Employers are not only looking for specific hard skills or 
tangible skills like Microsoft Office, data analysis, or coding. Many times there are soft skills that are just 
as important to a candidate’s success. This soft skills could include communication, problem solving, and 
leadership. 

 
2. Have students listen to the video clips from Maximum Employment Matters webinars on Cybersecurity 

using the link below.  https://www.frbatlanta.org/education/maximum‐employment‐
matters/2018/exploring‐careers‐in‐cybersecurity‐part‐1    
Segment 44:10 ‐ 49:00 which begins, “Of the important qualities I just mentioned, analytical skills, detail 
oriented, ingenuity, problem solving, communication, and teamwork, which would you say is the most 
important?” 
 
Ask the students, what other questions or comments do you have? Possible answers include: 

 Analysis and problem solving is very important. Being able to deal with problems and quickly 
resolve them is critical in the security industry. 

 The ability to communicate effectively to your audience using interpersonal skills when 
conveying your message.  In other words, the ability to judge how to phrase your message so 
your audience will understand without talking down to them. 

 Continuously practice soft skills and provide feedback on progress. 
 
Ask students what questions they might have. 

3. Have students listen to the video clips from the second Maximum Employment Matters webinars on 
Cybersecurity using the link below.  https://www.frbatlanta.org/education/maximum‐employment‐
matters/2018/exploring‐careers‐in‐cybersecurity‐part‐2  
Segment 56:19 – 59:50 which begins, “Of the important qualities I just mentioned, analytical skills, detail 
oriented, ingenuity, problem solving, communication, and teamwork, which would you say is the most 
important?” 
 
Ask the students what some of the important takeaways were from this discussion. Possible answers 
include: 

 An ability to pivot (change direction) and being resilient are valuable in a changing work 
environment. 

 Problem solving skills are in high demand. Showing leadership and initiative in identifying 
problems, communicating the problem to management, and persevering to resolve the issue is 
invaluable. 

 Teamwork, attitude, and communication are critical in a professional environment. 
 

4. Distribute a copy of handout 1. Either individually or in groups, have the students complete the 
worksheet and review the terms. Once the worksheet is complete, use the answer sheet to review with 
students and make sure their answers are correct.  
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5. Once they are comfortable with the vocabulary, ask students to write down on a separate sheet of 
paper the three soft skills they feel they are very strong in and two they would like to improve. Ask for 
volunteers to share thoughts on the soft skills they would like to improve.  Brainstorm ways they can 
work on the skills identified. Have them keep this for later use. 
 

Assessment 
 

6. Tell the students that you are going to test their soft skills lingo. Give each student a bingo card. (Prior to 
the activity, cut the list of terms into slips and put in a bag to draw randomly.)   
 
Inform the students that you will read the definition of the term. They will need to determine which of 
the terms the definition describes.  Mark the correct answers on the bingo card. Continue calling terms 
until a student has five correct answers either vertically, horizontally, or diagonally. Explain to the 
students that the center spot is Free and they can go ahead and check it off. When the student has all 
five checked off they will need to call out bingo to make you aware.  You will need to verify their 
answers. Ask the students the term they marked and then reread the definition to reinforce the content. 
If you have a winner, you can stop there or keep going and let a few more students get bingo. 

 
Closure 
 

7. Now that the students have had a chance to listen to the industry experts discuss the importance of soft 
skills, learn and practice the terminology, and discuss how they can constantly strive to improve these 
skills, have students refer back to their list of strong and weak soft skills.  Have the students rank the 
three soft skills they feel they excel in with one being the strongest.  Then, ask the students to identify 
which of the two weaker soft skills that they would like to improve.  (Use this information to determine 
areas to focus on in the future.) Finally, ask the students to write down one thing that “stuck.”  What is 
one thing they learned during this lesson that they didn’t know before? 
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Handout 1: Soft Skills Matching  
Match the terms below with the best description. Each word is used only once. 

 
 
Criticism  Perceptiveness  Perseverance  Communication  Attitude 

Resilience  Self‐awareness  Negotiation  Networking  Patience 

Initiative  Interpersonal Skills  Leadership  Ethics  Human Capital 

Listening  Problem Solving  Motivation  Productivity  Professionalism 

Soft Skills  Teamwork  Skills Mismatch     
 
 

  1. A behavior a person adopts toward other people, things, incidents, or happenings. 

  2. The ability to convey information to another effectively and efficiently. 

 
3. The expression of disapproval of someone or something on the basis of perceived faults or 

mistakes. 

  4. Moral principles that govern a person’s behavior or the conducting of an activity. 

  5. The skills, knowledge, and experience possessed by an individual or population. 

  6. The power or ability to begin or to follow through energetically with a plan or task. 

 
7. These are the tools people use to interact and communicate with individuals in an 

organizational environment. 

 

8. A person who guides or directs a group by establishing a clear vision, sharing that vision 
with others so that they will follow willingly, providing the information and knowledge 
and methods to realize that vision. 

  9. The active process of receiving and responding to spoken messages. 

  10. To stimulate interest in or enthusiasm for doing something. 

 
11. Discussions between people who have different aims or intentions, during which they try 

to reach an agreement. 

 
12. The action or process of interacting with others to exchange information and develop 

professional or social contacts. 

 
13. The capacity to accept or tolerate delay, trouble, or suffering without getting angry or 

upset. 

  14. Having or showing an ability to understand or notice something easily or quickly. 
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  15. Doing something despite difficulty or delay in achieving success.  

  16. The process of finding solutions to difficult or complex issues. 

 
17. The effectiveness of effort, especially in industry, as measured in terms of the rate of 

output per unit of input. 

 
18. The attitudes, characteristics, or behavior that are not explicitly part of the profession’s 

core of knowledge and technical skill, but that are required for success. 

  19. The capacity to recover quickly from difficulties. 

  20. Conscious knowledge of one’s own character, feelings, motives, and desires. 

 
21. Workers that do not possess the current skills to meet the demands of new industry 

technology or advancements. 

 
22. The non‐technical skills, abilities, traits that workers need to function in a specific 

employment environment. 

 
23. A collaborative effort of a group to achieve a common goal or to complete a task in the 

most effective and efficient way. 
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Handout 1 Answers: Soft Skills Matching  
Match the terms below with the best description. Each word is used only once. 

 
 
Criticism  Perceptiveness  Perseverance  Communication  Attitude 

Resilience  Self‐awareness  Negotiation  Networking  Patience 

Initiative  Interpersonal Skills  Leadership  Ethics  Human Capital 

Listening  Problem Solving  Motivate  Productivity  Professionalism 

Soft Skills  Teamwork  Skills Mismatch     
 
 

Attitude  1. A behavior a person adopts toward other people, things, incidents, or happenings. 

Communication  2. The ability to convey information to another effectively and efficiently. 

Criticism 
3. The expression of disapproval of someone or something on the basis of perceived faults or 

mistakes. 

Ethics  4. Moral principles that govern a person’s behavior or the conducting of an activity. 

Human Capital  5. The skills, knowledge, and experience possessed by an individual or population. 

Initiative  6. The power or ability to begin or to follow through energetically with a plan or task. 

Interpersonal 
Skills 

7. These are the tools people use to interact and communicate with individuals in an 
organizational environment. 

Leadership 

8. A person who guides or directs a group by establishing a clear vision, sharing that vision 
with others so that they will follow willingly, providing the information and knowledge 
and methods to realize that vision. 

Listening  9. The active process of receiving and responding to spoken messages. 

Motivate  10. To stimulate interest in or enthusiasm for doing something. 

Negotiation 
11. Discussions between people who have different aims or intentions, during which they try 

to reach an agreement. 

Networking 
12. The action or process of interacting with others to exchange information and develop 

professional or social contacts. 

Patience 
13. The capacity to accept or tolerate delay, trouble, or suffering without getting angry or 

upset. 

Perceptiveness  14. Having or showing an ability to understand or notice something easily or quickly. 
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Perseverance  15. Doing something despite difficulty or delay in achieving success. 

Problem Solving  16. The process of finding solutions to difficult or complex issues. 

Productivity 
17. The effectiveness of effort, especially in industry, as measured in terms of the rate of 

output per unit of input. 

Professionalism 
18. The attitudes, characteristics, or behavior that are not explicitly part of the profession’s 

core of knowledge and technical skill, but that are required for success. 

Resilience  19. The capacity to recover quickly from difficulties. 

Self‐awareness  20. Conscious knowledge of one’s own character, feelings, motives, and desires. 

Skills Mismatch 
21. Workers that do not possess the current skills to meet the demands of new industry 

technology or advancements. 

Soft Skills 
22. The non‐technical skills, abilities, traits that workers need to function in a specific 

employment environment. 

Teamwork 
23. A collaborative effort of a group to achieve a common goal or to complete a task in the 

most effective and efficient way. 
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Vocabulary Terms and Definitions 
 
 

Attitude  A behavior a person adopts toward other people, things, incidents, or 
happenings.  
 

Communication  The ability to convey information to another effectively and efficiently. 
 
 

Criticism  The expression of disapproval of someone or something on the basis of 
perceived faults or mistakes. 
 

Ethics  Moral principles that govern a person’s behavior or the conducting of an 
activity. 
 

Human Capital  The skills, knowledge, and experience possessed by an individual or 
population. 
 

Initiative  The power or ability to begin or to follow through energetically with a plan or 
task. 
 

Interpersonal 
Skills 

These are the tools people use to interact and communicate with individuals 
in an organizational environment.  
 

Leadership  A person who guides or directs a group by establishing a clear vision, sharing 
that vision with others so that they will follow willingly, providing the 
information and knowledge and methods to realize that vision. 

Listening  The active process of receiving and responding to spoken messages. 
 
 

Motivate  To stimulate interest in or enthusiasm for doing something. 
 
 

Negotiation  Discussions between people who have different aims or intentions, during 
which they try to reach an agreement. 
 

Networking  The action or process of interacting with others to exchange information and 
develop professional or social contacts. 
 

Patience  The capacity to accept or tolerate delay, trouble, or suffering without getting 
angry or upset. 
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Perceptiveness  Having or showing an ability to understand or notice something easily or 
quickly. 
 

Perseverance  Persistence in doing something despite difficulty or delay in achieving success.
   
 

Problem Solving  The process of finding solutions to difficult or complex issues. 
 
 

Productivity  The effectiveness of effort, especially in industry, as measured in terms of the 
rate of output per unit of input. 
 

Professionalism  The attitudes, characteristics, or behavior that are not explicitly part of the 
profession’s core of knowledge and technical skill, but that are required for 
success. 
 

Resilience  The capacity to recover quickly from difficulties. 
 
 

Self‐awareness  Conscious knowledge of one’s own character, feelings, motives, and desires. 
 
 

Skills Mismatch  Workers that do not possess the current skills to meet the demands of new 
industry technology or advancements. 
 

Soft Skills  The non‐technical skills, abilities, traits that workers need to function in a 
specific employment environment. 
 

Teamwork  A collaborative effort of a group to achieve a common goal or to complete a 
task in the most effective and efficient way. 
 

 



FRIDAY, APRIL 19, 2019 
9:15 a.m. to 10:15 a.m. 

 
Making Finance Personal:  Project-Based 
Learning for the Personal Finance Class 

Project-based learning involves activities 
designed to interest and motivate students as 
they learn. Give your student the power to 
succeed financially with this comprehensive 
personal finance project. Each section helps 
students practice the key personal finance skills 
they will need to use throughout their lives. The 
curriculum unit includes all the instructions, 
forms, and rubrics students need to complete 
the project. Teachers can select individual 
components or assign the entire project.  

 
Julie L. Kornegay 
Federal Reserve Bank of Atlanta – 
Birmingham Branch, Birmingham, AL 
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finance/project‐based‐learning‐for‐personal‐finance‐classroom.aspx  

Making Finance Personal:  
Project-Based Learning for the Personal Finance Classroom 
 
 

Written by Julie Kornegay, Federal Reserve Bank of Atlanta – Birmingham Branch 

INSTRUCTOR OVERVIEW  

Financial statements are compilations of personal financial data that describe an individual’s current financial 
condition. Financial statements present a summary of assets and liabilities, as well as income and spending.  

INSTRUCTIONAL OBJECTIVES   

A financial statement captures a person’s overall wealth at a specific point in time. In this lesson, students will:  

• Define terms associated with financial statements  
• Incorporate data into financial statements  
• Determine if an item is an asset, liability, or both  
• Compare and contrast the benefits of financial statements  
 
CENTRAL QUESTION OR PROBLEM  

How do I determine my wealth?  

ASSIGNMENT RESOURCES  

Students may use any resource to complete this project. Resources could include websites to value assets or 
personal financial statements.  

ASSIGNMENT LENGTH  

One week  

NOTES  

• I incorporated the in-class activity (Student Handouts 3B and 3C) because students were having trouble 
understanding the concepts in the textbook. I have students work in groups of two to three, with each group 
sharing a worksheet and a set of scenario cards.  

• You will need to make a set of scenario cards for each group of students, or you could simply provide a copy 
of the cards sheet and have students check them off as they work through them. If you decide to make the 
card sets, print the cash flow and balance sheet cards on different colors of paper. I use green for the cash 
flow set and orange for the balance sheet set.  

• I give students about 15 minutes to work through the activity and then we discuss. The activity allows them to 
practice the concepts before applying them to their personal balance sheet. Note that Student Handouts 3D 
and 3E are answer keys for the two in-class activities. You may wish to distribute the answers when the students 
have completed the in-class activities and are ready to discuss the process.  

• Students have struggled with the idea that an item can be both an asset and a liability. For example a car is 
an asset, but if there is still a loan balance it is also a liability.  

• Students are often surprised at how much wealth they have accumulated. 

 

PROJECT 3 – CASH FLOW AND BALANCE SHEETS 



https://www.frbatlanta.org/education/publications/extra‐credit/2015/spring/lessons‐and‐activities/high‐school/personal‐
finance/project‐based‐learning‐for‐personal‐finance‐classroom.aspx  

PROJECT 3 ASSESSMENT  
 

 

This project has a total value of 20 points.  

 
The student did not follow directions. (minus 2) 
 
 

 

 

The student created a cash flow statement that was complete. The cash 
flow statement provided detail of income and expenses. (plus 10)  

The student attempted to create a cash flow statement but they were not 
thorough. (plus 5)  

The student did not attempt. (0 points) 
 
 

 

 

The student created a balance sheet that was complete. Detailed 
information was provided for assets and liabilities. (plus 10)  

The student attempted to create a balance sheet but they were not 
thorough. (plus 5)  

The student did not attempt. (0 points) 
 
 

 

 
 
The assignment was late. (loss of one point per day) 
 
 

 

 
 
Total 
 
 

 

 

 

  

CASH FLOW AND BALANCE SHEET RUBRIC



https://www.frbatlanta.org/education/publications/extra‐credit/2015/spring/lessons‐and‐activities/high‐school/personal‐
finance/project‐based‐learning‐for‐personal‐finance‐classroom.aspx  

 STUDENT HANDOUT 3A 

PROJECT 3 OVERVIEW: CASH FLOW AND BALANCE SHEETS 
  

HOW DO I DETERMINE MY WEALTH?  
 
Financial statements capture your overall wealth at a specific point in time. In this lesson, you will:  
 
• Define terms associated with financial statements  
• Incorporate data into financial statements  
• Determine if an item is an asset, liability, or both  
• Organize personal financial data into a spreadsheet to determine net worth  
 
Financial statements are compilations of personal financial data that describe an individual’s current 
financial condition. They present a summary of assets and liabilities, as well as income and spending.  
 
ASSIGNMENT INSTRUCTIONS  
 
After completing the in-class activities (Student Handouts 3B and 3C), use the answer keys to check your 
work (Student Handouts 3D and 3E). Once you are comfortable with how to categorize assets, liabilities, 
income, and expenses, you will use the templates provided (Student Handouts 3F and 3G) to create your 
own financial statement.  
 
Points to remember:  
 

• A cash flow statement shows how much money has come in as income, and how much money 
has left in expenses. By subtracting your expenses from your income, you can tell if you have a 
surplus or a deficit in income.  

• Fixed expenses recur at specific intervals. Rent and car payments are examples of fixed expenses. 
Variable expenses change over time. Examples of variable expenses are food and utilities.  

• Once you have completed entering your income and expenses, you will need to determine if you 
have a monthly surplus (income exceeds expenses) or a deficit (expenses exceed income).  

• Having a budget and using a cash flow statement can help you anticipate shortages and 
surpluses. For example, in December your outflow will be greater than normal because you would 
like to purchase Christmas gifts. However, in the summer months your cash inflow may be higher 
because of a summer job. By using a cash flow statement, you can more easily identify the flow of 
income and expenses.  

• A balance sheet is a snapshot of what is happening in your financial life. It covers your overall 
wealth at a specific point in time. An asset is everything you own that has monetary value. Assets 
can be classified as monetary (cash or near cash), tangible (personal property) or investment 
assets (stocks and bonds).  

• Liabilities are what you owe. Liabilities can be classified into short-term (debt repaid within one 
year) or long-term (longer than one year).  

• Remember that an asset can also be a liability. For example, a car with a value of $5,000 would 
be listed in the asset column. If there were an outstanding loan balance of $2,500, it would be 
reflected in the long-term liability column.  

• Once you have listed the value of your assets and balances of your liabilities, you will determine 
your net worth. Assets – Liabilities = Net Worth  

• By completing a balance sheet, you can easily identify strategies to increase net worth. You 
should update your balance sheet at least once a year.  
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Budgeting 

Budgeting is more than a lesson; it is a life skill. 
Students learn to navigate spending habits in 
their future life scenario using decision-making 
skills based on their personal needs and wants. 
We use real time income and expense amounts 
to make it as realistic as possible, while 
students determine what is most important and 
what they can live without while 
achieving/maintaining the lifestyle they envision 
as an adult. 

 
Holly Christian 
Blue Earth Area High School 
Blue Earth, MN 

 



CHRISTIAN, HOLLY



My Favorite Assignment 
 
While this might not be the most techy assignment, it is still my favorite for many 
reasons, as you’ll see as I explain the process. I am also going to preface this by 
saying I did not originally create this assignment, but have updated and made 
changes through the years. It originally came to me when I inherited a class called 
Consumer Economics from a retiring teacher, and dear friend, many years ago. 
 
My hope is that students struggle with the final step. That may sound harsh, but I 
want the numbers to not come out the first time, so they have to go back, 
re-evalute, re-budget. This will give them to most realistic experience with 
budgeting.  
 
This lesson is intended to be part of a Personal Finance course (mine is called 
Money Management). The steps for completion are outlined below. 
 
Creating Your Budget 
 
Step 1.  Students are given a notecard, slip of paper or you could even create a 

Google Form, to have students answer the questions in this 
Presentation. 

 
Questions 2/3  - describe your housing situation (I.E. 4 bedroom/2 bath 

home in town, Farm house in the country, 3 bedroom 
apartment, etc.) 

Question 8 - We use MCIS (Minnesota Career Information System) to 
find this answer. MCIS is integrated into many of our 
classes and is used to fulfil part of the World’s Best 
Workforce requirement for graduation.  I make them find 
the starting salary, and in an area of the state they think 
they will live. 

 
 

Step 2. Gathering actual / Real Life budget numbers. I send home, on paper, 2 
sheets for students to complete with their parents. The first sheet is an 
explanation and signature sheet for the student to turn in. This is the 
ONLY sheet I collect. The second sheet requires that students sit down 
and talk with their parents and ask questions about what things cost in 

https://docs.google.com/presentation/d/1B1YdCaIgx1jXJgRbomZH4AYQStb6QMbrYk8LuUYrhzU/present?usp=sharing
https://docs.google.com/presentation/d/1B1YdCaIgx1jXJgRbomZH4AYQStb6QMbrYk8LuUYrhzU/present?usp=sharing
https://mncis.intocareers.org/materials/portal/home.html
https://docs.google.com/document/d/1VhMbV_DocJCkDz4swH9fPtA1LYwm9tO4pZ899RNgrRs/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1-1HfpgoRjPPuGrm0mLPA9N1VnI7SCtGNhefgvyxyJr4/edit?usp=sharing


their households (this is the part I really like because parents are now 
a part of this course and what students are learning).   

 
This is eye opening for students, and it really puts on paper for 
parents, how the money in the household is allocated. Students might 
not get an amount for each item on the list, and that’s ok because 
someone else  in the class might. I usually assign this over several 
days, and usually a weekend, to allow time to get good numbers.  

 
You may notice that the tax section is grayed out, and there is no spot 
for house payments. These will be addressed later in the assignment. 

 
I have gotten more feedback on this step from parents than any other 
assignment or class I have. The task goes far beyond asking for budget 
numbers, it opens up a 2 way conversation between students and 
their parents about finance.  

 
Step 3. Once students have their completed sheets, we now consolidate the 

numbers. I create this type of spreadsheet that I share with the class 
and give them edit rights. I then type in how many people are in the 
household they gathered information from and put their name under 
that number so they know where to enter the information. As you can 
see there are sometimes more than one student with the same 
number of household members, but they have different budget 
amounts. This creates discussion! 

 
Students can share anything they are comfortable sharing, and I am 
assuming parents did not share anything they were not comfortable 
having their students share.  
 
Based on these answers we move into the next step, where students 
create their own budget, based on the answers to the questions in 
Step 1. So for example, if a student wants to be married with 3 kids, 
they will have a household of 5 and look for budget numbers there.  
 

Step 4. Students use this spreadsheet to create their own budget. The items 
that are highlighted are required for students. You’ll notice that 
Saving/Investing and Charity are highlighted. We talk a lot in the class 
about paying yourself first and paying it forward. Here is where they 

https://docs.google.com/spreadsheets/d/11HYegHaZatgkjI1Ax7z-thXDFlEzqMTahu6LyKKNRNM/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1SCs5e8tm_t_LAporK54qiIGVacc1hOHJCoLpjfg3aE4/edit?usp=sharing


apply that philosophy. When students struggle with their budget, this 
tends to be the first place they want to “cut” funds, but I never allow it. 
I really try to instill in them the importance of these two categories.  

 
Students start by putting their starting wage in (Question 8 from step 
1, their Dream Life).  For the Spouse’s wage, this is depends on 
whether you want your spouse to work (Question 7). I recognize that 
my student may be the one who wants to stay home, but for the 
purposes of this assignment, we still use the student’s dream job 
wages and have the spouse stay home, if that is what the student 
wants.  

 
If the spouse will be working, what I have done is have the students 
take their own wage, divide it by 2 and use that number. (I.E. if a 
student’s starting wage is $65,000 annually, their spouse would have 
$32,500). This is not an exact science, but for this assignment it works. 

 
To figure the taxes, I provide this document for Federal Taxes, FICA 
and State Taxes. These are updated every tax year so we are always 
working with the most recent numbers. Students only figure taxes on 
their wages, not the spouses. 

 
Students then continue to fill in their budget numbers. At this point, 
we have not even discussed housing, unless a student has realized 
that it’s not included. Student's tend to allocated every dollar they 
have. After they have worked on this for a class or two, I bring up 
housing, ask where they are going to live, that’s when the freak outs 
start, I love it! 

 
I share with them several mortgage calculators, but this one is one of 
my favorites. Students will complete their budget, and take what they 
have left for the month, put it in the mortgage calculator, and it will 
calculate how much mortgage they can afford. (They remove the 
principal amount, put in the monthly amount they can afford, leave it 
at 360 months, and I usually use 5%, which might be high but as I said 
earlier, I want a little struggle with this assignment.).  

 
I also remind them at this point that they do not want to spend every 
dime, and they have not figured in homeowner’s insurance or property 

https://docs.google.com/document/d/13ZFZpWnxxOukEeL1vuXeA95pvUUrhjGiI-GFIcfJ2gc/edit?usp=sharing
http://bretwhissel.net/cgi-bin/amortize


taxes. For our area, we can do a rough estimate that insurance and 
taxes will each be $100 per month, so they use that number on top of 
what the mortgage cost will be, to figure their house payment.  
 
Students continue to work their budget until they can get a good 
ending number to afford housing. Once they have that, I have them go 
out to Realtor.com and look for houses in our area. This is eye opening 
because now they can see if their income is enough to get them a 
house in the town they grew up in. I encourage them to also look for 
housing in the area or town they dream of living when they are an 
adult. 
 
This is obviously a lesson that takes many class periods, but it is the 
one students remember the most and use when they leave. My 
favorite student comment while working through their budget came 
from a gal who was really struggling with her budget, and she finally 
just said “there is no way I’m going to be able to buy a house, I’m going 
to end up living in a van down by the river.”  

https://www.realtor.com/realestateforsale


My Dream Life
Money Management 



If you can imagine it, you 
can achieve it. If you can 

dream it, you can become it.
~ William Arthur Ward



Write your full name
#1



What is your present 
housing situation?

#2



What is your ideal 
housing situation?

#3



Do you want to be 
married in the future? 

Y/N

#4



How many kids do you 
want to have?

#5



What will your 
occupation be?

#6



Will you or your 
spouse stay at home 

with the kids?
Y/N

#7



STARTING salary of 
your dream job?

#8



This assignment is designed to help students budget 

a given income in order to determine how much they 

can afford to spend on housing.   

 

Please go over this sheet with your son or daughter 

and include on the sheet only those figures which 

you would not mind your child sharing with the class. 

Whatever information you can provide will be a help 

to the students. 

 

 

 

 

 

 

 

_________________________________________ 

Parent’s signature 

 

I have discussed this sheet with my son/daughter. 



HOW MUCH WILL BE LEFT FOR HOUSING?
Complete EITHER a monthly or annual amount. You do not need both.

NAME: ___________________________________

How many people are in your household? ________

Parent's 
Monthly Parent's Annual

Water

Garbage

Home Heating

Electricity

Telephone

Internet

Netflix, Hulu, Other like services

Cell Phone

Dry Cleaning??

Groceries

Meals Out

Child Care

Car Payments

License (Car, boat, snowmobile, etc)

CAR - Gas, Oil, Maintenance

Union Dues, Work Tools, Etc.

Grooming (Hair cuts, pedicures, etc.)

Memberships (Yacht Club, health club)

Education (loans, saving for kids)

Health and Dental Insurance

Doctor and Dentist Bills

Life Insurance

Auto Insurance

Property Insurance

Property Tax



Annual subscriptions

Recreation, hobbies

Travel and Vacations

Furnishing/Appliances

Home Repair

Clothing

Professional Services (Attorney, Accountant)

Church/Charitable contributions

Savings/Investments/CD's

Gifts

Children's Allowances

Fed. Tax

State Tax

FICA

Other:

Other:

Other:

Total



HOW MUCH WILL BE LEFT FOR HOUSING?
NAME: ___________________________________

How many people are in your household? ________
2 3 4 5 6 7

A B C D E F G H I J K L M N O

Water 40.8 218 (electricity) 230 (heating)

280 
(includes 
electricity) 50 150 150 125 0 0 $83 277(includes electricity) 0 0

Garbage 13 20 15 40/quarter 15 40 25 75 0 0 $25 33 0 33

Home Heating 70 100 44 230 (water) 50 100 150 150 100 200 180 $125 130 150 70

Electricity 70 218(water) 181(with water) 25 (water) 130 150 150 125 300 175 $100 200

Telephone 0 0 0 35 30 40 50 100 $0 120 Includes Cell 50

Internet 0 45 160 118 118 (cable) 130 200 65 60 33 70 $75 185 includes telephoneIncluded in Phone 50

Netflix, Hulu, Other like services 0 10 12 15 30 25 10 12 12 0 $0 11

Cell Phone 106 270 (4) 300 (3 phones) 300(4 phones) 400 (4 people)225(3) 400 (6) 240 (3) 170(3) 350 (5) 480 (5) $170 (3 or 4) 35 320(5)

Dry Cleaning?? 0 0 $0 0

Groceries 300 400 300 400 500 300 600 550 150 800 450 $500 915 500 700

Meals Out 160 250 50 50 150 100 100 120 150 100 300 $200 150 80 700

Child Care 0 0 0 0 700 (2) 0 $0 (We all grew up) 0 0

Car Payments 485 350 934 300 1700 450(2) 1000 300 449 $0 1000

License (Car, boat, snowmobile, etc) 0 35 300 (3 cars) 100 50 84 50 50 58 30 $13.33 53 250 yearly 117

CAR - Gas, Oil, Maintenance 200 100/12/100 150 100 50 60 400 400 60 200 400 $150 1300 250 400

Union Dues, Work Tools, Etc. 0 0 60 140 100 0 $25 67 0

Grooming (Hair cuts, pedicures, etc.) 25 20 100 25 50 30 100 35 20-35(annual) 50 30 $25 200 yearly 0

Memberships (Yacht Club, health club) 0 55 25 50 30 54 32 $0 255

Education (loans, saving for kids) 0 100 0 1300 350 175 100 529 $500 166 833

Health and Dental Insurance 40 400/100 250 100 700 100 323 675 52 220 $125 200 700

Doctor and Dentist Bills 0 150 300 100 100 80 400 200 $166.67 300 1083

Life Insurance 0 20 160 40 120 90 25 80 42 $0 250 140

Auto Insurance 100 200(5) 175 (3 cars) 200 (4 cars) 350 450(4) 580(3) 310 (3) 180(1) 208 (5) 345(5) $66.67 (2) 250 (5) 580

Property Insurance 110 50 150 1100(prop tax) 100 120 170 55 350(annual 692 200 $16.67 100 Included in auto

Property Tax 50 66.6 200 1100(prop ins) 350 200 216 350(annual) 2429 65 $250 70 350

Annual subscriptions 0 18.75 0 0 5 $20.83 0 3

Recreation, hobbies 0 100 209 0 200 100 170 100 200 $400 0 666

Travel and Vacations 0 30 250 0 500 250 170 85 400(annual) 250 50 $333.33 50 416

Furnishing/Appliances 0 50 75 0 258 42 75 63 $83.33 300 333

Home Repair 0 20 0 0 25 100 42 45 100 $125 100 416

Clothing 30 100 50 50 100 100 210 85 50 100 100 $100 50 100 416

Professional Services (Attorney, Accountant) 0 21 0 25 10 125 33 $0 80 42



HOW MUCH WILL BE LEFT FOR HOUSING?
NAME: ___________________________________

How many people are in your household? ________
2 3 4 5 6 7

A B C D E F G H I J K L M N O

Church/Charitable contributions 0 30 150 0 1500 100 84 10 100 75 $200 150 333

Savings/Investments/CD's 417 170 0 0 1500 1200 1,233 200 200 100 $416.67 1000 1038

Gifts 0 25 42 0 30 84 100 50 133 50 $41.67 333

Children's Allowances 0 0 0 0 0 $50 0

Fed. Tax 375 250 1175 366 4167 $833.33 1750

State Tax 142 100 540 183 25 633 $166.67 666

FICA 60 660 800 0 $0 625

Other: Pet fees 40 55 50 40 $1250 (Matthew's College Expesnses)

Other:Remodeling 3333

Other:

Total 2,733.80 2,475.35 6,187.00 1,408.00 8,180.00 5,158.00 7,501.00 4,097.00 1,295.00 11,339.00 3,878.00 5,150.50 2,666.00 4,113.00 17,442.00



HOW MUCH WILL BE LEFT FOR HOUSING?
NAME: ___________________________________

How many people are in your household? ________

Your Wage
Spouse's Wage (If applicable)

Monthly Annual

Water

Garbage

Home Heating

Electricity

Telephone

Internet

Netflix, Hulu, Other like services

Cell Phone

Dry Cleaning??

Groceries

Meals Out

Child Care Child Care costs:

Car Payments Fairmont - $2.50 per hour per kid

License (Car, boat, snowmobile, etc) St Clair - $165 a week per kid

CAR - Gas, Oil, Maintenance Mankato - $200 a week per kid



Union Dues, Work Tools, Etc.

Grooming (Hair cuts, pedicures, etc.)

Memberships (Yacht Club, health club)

Education (loans, saving for kids)

Health and Dental Insurance

Doctor and Dentist Bills

Life Insurance

Auto Insurance

Property Insurance

Property Tax

Annual subscriptions

Recreation, hobbies

Travel and Vacations

Furnishing/Appliances

Home Repair

Clothing

Professional Services (Attorney, Accountant)

Church/Charitable contributions - 10%

Savings/Investments/CD's - 10%

Gifts

Children's Allowances



Fed. Tax

State Tax

FICA

Other:

Other:

Other:

Total 0

Monthly Allowance for housing: 0

Interest Rate (6/5% - 15%):

Length of Mortgage in Years:

The Principal you can afford:



FICA  - YEARLY 
 

Take your Total Annual Income   X    .0765  
 
 
THIS ANSWER IS YOUR ANNUAL FICA PAYMENT (enter this amount in your 
Budget) 
 
 
 
FEDERAL TAX 
 
Take your Total Annual Income  
 
SUBTRACT 

6,300 If Single 
12,600 If Married 

 
SUBTOTAL   (A) __________________ 
 
MULTIPLY  
 $4,050 x number of people in your family  

(B) __________________ 
 
SUBTRACT (B) FROM (A) __________________ 
 
Look up this number in the chart in the 1040 booklet.    This is your annual 
federal tax.  (enter this amount in your budget) 
 
 
 
MINNESOTA TAX 
 
Take your total income and divide by 12.  This is your Monthly Income. 
 
Look it up in the MN state charts under the number of family members.  The 
number on the chart will be your monthly state tax. 

https://www.irs.gov/pub/irs-pdf/i1040gi.pdf
https://drive.google.com/file/d/0BwbsSu5nr9cWVldQNnl1VHBYMjA/view?usp=sharing


Almost any data field on this form may be calculated. Enter the appropriate numbers in each slot, leaving blank (or zero) the value that you wish to determine,
and then click "Calculate" to update the page.

Principal Payments per Year

Annual Interest Rate Number of Regular Payments

Balloon Payment Payment Amount

 Show Amortization Schedule

This loan calculator is written and maintained by Bret Whissel.
See Bret's Blog for help, a spreadsheet, derivations, calculator news, and more information.

Mortgage/Loan Calculator with Amortization Schedule http://bretwhissel.net/cgi-bin/amortize

1 of 1 10/25/2018, 3:58 PM
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HP Reveal Posters 

Students work in groups and rotate to different 
areas during a 9-week period: 
Drones/MeeperBots/Tinker Kits/3D Printing/ 
Game App Development. During each rotation, 
two team members are assigned the task of 
taking pictures and videoing segments of that 
rotation. At the end of the 9-weeks, each team 
will design a poster with the group name, team 
members’ names, and a picture for each 
rotation. Then using the app HP Reveal they 
will connect the pictures to videos that will be 
triggered through the app. A final poster walk 
will take place where several teachers and 
myself grade their posters and discuss their 
rotations. 

 
Tracie Opolka 
Hackett High School, Hackett, AR 



8th Grade: Introduction to Computer Science 
Welcome to the Zoo! 

Hackett High School 
Instructor: 
Mrs. Opolka 
tracie.opolka@hackettschools.org  

 
Introduction to Computer Science is a one semester course designed to incorporate many 
activities that will give you a basis for computer science classes in the future. 
 
First 9 weeks--2 week rotations:  

1. 3D Printing 
2. Drones 
3. MeeperBots 
4. MicroBit Tinker Kits 
5. Game App Creation 

 
9 weeks test will be a poster walk using HP Reveal--3D animal is the trigger 
 
Groups: 

1. Bears 
2. Tigers 
3. Monkeys 
4. Penguins 
5. Lions 

 
Each group will establish the following: 

● Speaker--will address the teacher and keep her up-to-date on progress 
● Timekeeper--will create a schedule and keep the group on time 
● Notetaker-- will type or write notes about project and other various details 
● Photographer/Videographer--will take pictures and video for final poster walk in HP 

Reveal 
 
Create and laminate your group information flyer with the following criteria: 

1. Group Name 
2. Picture of group animal 
3. Group members names and responsibility 

a. Example: John Davis, Speaker 
4. 8 ½ X 11 sheet of paper 
5. Flyer should be posted on wall at each rotation 

 
Second 9 weeks: 

❖ Creation of animal robot using Hummingbird Kits--Semester final is completed robot 
 
 
 



Expectations: 
● Complete Assigned Work 

○ Late work may be accepted at the discretion of the on-site instructor, but no later 
than one week after the assignment’s due date. 

 
●  Be Responsible 

○ As a digital learner, you should be prepared to be a responsible participant in the 
learning process.  

 
● Attend Class 

○ Attending class daily and participating are always important. In the event of an 
excused absence you remain responsible for your coursework.  Check the 
course management system for any missed class assignments or information.  
Discuss anticipated absences with your on-site teacher. 

 
● Instructor Contact 

○ Students should contact the on-site instructor when questions arise or help is 
needed.  In addition to class time, the remote instructor is available via phone, 
email, or Zoom appointment to assist. 

 
 

Materials Needed 
● Binder to store class materials and documents 
● Composition notebook 
● Blue or black pens, or pencils 

 
 
Class Supply Responsibilities by Period:  
1 -  Tissues, 2 - Germ-X, 3 - Expo Markers, 4 - Zip Ties, 6 - Hi-Liters, Color Markers OR 
Sharpies, 7 - Tape (scotch, masking, OR electrical) 



Intro to Computer Science 
1st 9 weeks Final--Poster Walk using HP Reveal 

 
Objective: Create a poster with one picture from each of your rotations (4 pictures): 
Meeper Bots, 3D Printing, Game App Creation, Drones, MicroBit Tinker Kits. 
 
Poster Design: 
Poster must have the following criteria: 

❏ Names of group members 
❏ Class Name 
❏ Group Name 
❏ Picture of Group Animal 
❏ Four Pictures from Group Rotations: labeled 

 
Videos: 
Videos can be either on your phone or the classroom tablets. Videos need to be no 
longer than 30-50 seconds in length. 
 
HP Reveal: 
Using the HP Reveal App either on your phone or on the classroom tablets, link your 
videos to each picture on your poster. 
 
Final Poster Walk: 
Hang your poster on the wall as directed by your teacher. Various teachers will be 
invited down to the poster walk to view your posters and discuss your projects with you 
in detail. 
 
Accessing Team Members: 
You will have the opportunity to access yourself and your team members at the end of 
this assignment. 
 
Final Grade: 
I will walk the classroom to check the posters for the following: 

❏ Class Name 
❏ Group Name 
❏ Group Members Names 
❏ Pictures of four rotations 
❏ Pictures of Group Animal 



 
 

 1 2 3 Total 

Organization 
and Sequencing 
of Information 

Audience has 
difficulty or cannot 
understand poster 
because there is no 
sequence of 
information. 

Student presents 
information in logical 
sequence which 
audience can follow. 

Student presents 
information in logical, 
interesting sequence which 
audience can follow. 

 

Content 

The poster does not 
have either 
adequate or correct 
information. Content 
is typically confusing 
or contains more 
than one factual 
error.  Project 
includes all material 
needed to gain a 
comfortable 
understanding of the 
topic. 

The poster has 
required information, 
appropriate 
explanations and 
some 
elaboration. Most of 
the content is 
accurate but there is 
one piece of 
information that 
might be inaccurate. 
Project is missing 
more than two key 
elements. 

Student demonstrates full 
knowledge (more than 
required of) information 
with explanations and 
elaboration. All content is 
accurate. There are no 
factual errors. Project is 
lacking several key 
elements and has 
inaccuracies. 

 

Visual Appeal 

Poster is messy and 
illegible. Graphics 
have been added 
but distract from the 
content. 

Poster looks visually 
appealing; easy to 
read. Appropriate 
graphics have been 
added to enhance 
poster. 

 Appropriate graphics  are 
and support and enhance 
the theme/content of the 
presentation. 

 

Mechanics 

Presentation has 
four or more spelling 
errors and/or 
grammatical errors. 

Presentation has no 
more than three 
misspellings and/or 
grammatical errors. 

Presentation has no 
misspellings or 
grammatical errors. 

 

Total Points:  

Gallery Walk Poster Rubric 
 

Group Members: ___________________________________________________________ 

                              ___________________________________________________________ 

 



 



FRIDAY, APRIL 19, 2019 
9:15 a.m. to 10:15 a.m. 

 
Business Research Project 

Your students leave your classes with their 
MOS certificates, proving they are savvy with 
software, but do they know how to apply those 
skills to workplace tasks?  They pass every 
vocab quiz, worksheet, and unit test with flying 
colors, but when they watch the news or see 
social media posts regarding 
business/economic trends and issues, can they 
transfer that knowledge and actually 
understand what they are reading?  This project 
brings it all together for them! 
 
Jennifer Stubblefield 
Calloway County High School, Murray, KY 



Advanced Office Administration 
 Fortune 500 

Business Research Project 

 

   
 

        
 

Contents:  
   *Rationale 
   *Detailed Instructions 
   *Project Scoring Guide 
   *Timeline   
 



 

 

Business Research Project 
 
Rationale 
 It is time to put your business knowledge to work!  Many of you have had every possible business 
class here at CCHS and, hopefully, you have had a purpose for doing so.  Each of you have the potential to 
succeed in the business world if you will simply apply what you have learned!  This project not only asks you 
to apply many of your computer skills, but it also asks you to go beyond a textbook, your computer, your 
teacher, and the Internet in order to prove your true capabilities. 
 
 As you have learned, there are several characteristics that are similar between successful companies.  
This project asks you to select a successful company, study it, and become very familiar with its structure, and 
what makes it successful.  In order to do this, several hours of research and reading will be required of you, 
along with a sense of interest.  At the completion of this project, it is my hope that you will learn several 
“behind the scenes” facts, little known secrets, and intriguing historical data concerning your chosen 
company.  However, learning professional business practices that you can take with you to your future career 
is perhaps my most desired outcome of this project.   
 
 As you begin this project, please remember to reflect upon all of your business training and also 
ponder your future.  You will see terms and marketing techniques that you have studied, which should excite 
you!  Use this project to challenge yourself to create a uniquely designed research document that surpasses 
anything you have ever created in high school.  Show your fellow classmates (and your teacher) what you are 
capable of!  Upon completion, this should be a project worthy of taking to job interviews to prove to your 
interviewers what you are capable of.  Proceed with purpose!
 

Basic Instructions 
 Upon completion of your research, all data should be professionally compiled in the form of a bound 
portfolio/folder (note:  no used folders, binders, etc.)  Your grade for this project will depend upon: 
 
 1. Your ability to follow instructions and meet deadlines. 
 2. Your research capability. 
 3. Your creativity and drive. 
 4. The accuracy of your information. 
 5. The professional image of your portfolio (this should not look like something a novice,  
  business/computer student could create). 
 6.  Your ability to speak professionally on the phone with various companies. 

7.   Your ability to make a professional sales pitch using visual aids and charismatic speaking  
techniques. 

 
 
 
 
 Step 1: Select a company from the current Fortune 500 listing that interests you. 
  (Fortune.com)  You will need to know their ranking and complete name. 

Step 2: Select ONE product that your chosen company creates, manufactures, or sells.  Again,  
choosing one that interests you will make this project much more interesting to you.  The 
product must be one that you can have present (or at least in some form present) on the day you 
present. 

 Step 3: Begin your research.  Helpful websites for current business news: 
Forbes.com, StandardandPoors.com, Hoovers.com  Yahoo.com (finance tab) 

 Fortune.com and of course your own company’s website (About Us tab is a huge help) 
 



 

 

Specific Instructions 
 
 The following items are REQUIRED: 
 
1. Complete name of company, its current logo, and home web address as a cover page.  
2. Name of your chosen product and its price, including photograph, and short description. 
3. Locate a press release for your company that is dated after October 1 of this year.  Attractively, cut/paste 

the entire release, including dates, onto your letterhead. 
4. Current ticker symbol, stock price (with date), and graph showing recent stock performance. 
5. Location/complete mailing address of corporate headquarters, including photograph.  Name of CEO or 

company president, including photograph, along with a short bio. 
6. Names and logos of leading competitors (this may require a phone call to the marketing dept.) 
7. History of the company, the founding year, important events, name changes, etc.  This must be  
 compiled in a SmartArt timeline and it must fit on one page. 
8. Financial Information for the last fiscal year (usually found in the Annual Report online) May 

include income statement or similar profit margin document.  (This may be copy/pasted.) 
9. Information on Global Markets/International Business conducted by your company.  Charts, stats,  

and photos are helpful here. 
10. Listing of employee benefit package, compiled attractively in a bulleted list or table. 
 
 You must include TWO of the following items in your project: 
 
1. Information on new products soon to be released by your company. 
2. Information on corporate scandals or product recalls involving your company. 
3. Jobs available currently within your company and the qualifications. 
4. Corporate Profile as found on the Standard and Poors or Hoovers.com company profile database.  
 (You will have to sign up for a temporary membership)  (This will be a direct print out/copy paste  
 page.) 
 
Compiling Your Data into a Professional Portfolio 
 
 This is where your professionalism and creativity will come into play!  Obviously, you will use the 
Internet to find almost 100% of your data.  However, the last thing I want to see when I read your portfolio is 30 
pages of web printouts.  No, YOU are to compile the data that you find from the Internet into word processed 
documents that you create on the word processor of your choice.  Some exceptions will be made to this 
requirement.  For example, your 8th required data item could be an Internet printout.   
 I expect this project to be very professionally created, using graphics and color to enhance your portfolio, 
but not to clutter it.  Also, remember that “less is often more” and “time is money” in the business world.  Meaning 
that a long, drawn out, repetitive description of, for example, required item #7 is not necessarily preferred over a 
brief, but complete summary. 
 Remember that professionalism will also be expected concerning plagiarism and the copy/paste process 
that you will probably use while creating this portfolio.  Most write-ups should be in your own words, with a 
reference to the source.  However, if you do choose to directly copy/paste words from the Internet, remember the 
proper use of quotations and references.  Also, please be sure to clearly label each of the 12 items that you are 
reporting on so that the reader can easily follow along and actually gain something from your research.  Would a 
binder with tabs help?  Would a table of contents help guide the reader?  Page numbers? 
 Most companies have a customer service area or an educational department that would be glad to mail 
you company data, product samples, annual reports, videos, etc. that you can use to help develop your portfolio.  I 
suggest that you call them immediately so that any mailed information can be received quickly. 
 Finally, be sure to refer to the scoring guide to help you in creating a successful research project.  A 
successful business person is one who knows what is expected of him/her, meets the demands, and then often goes 
above and beyond what is required of them! 
 
Timeline 
_________ Final selection of company and product 
_________ Contact company for information/mailings/packages/free samples/annual reports/etc. (must provide proof of contact) 

_________ Location of 12 items to compile into project (can be scribbled/rough form, but must be found) 
_________ Research project due by 3 p.m. 

 
 



 

 

 

Business Research Project 
Scoring Guide for Bound Project - 200 points 

 
1. Required Data (-15 for each missing) 
 __Complete name of company, photo, web 
 __Name of your chosen product and its price, photo, information 
 __Press Release 
 __Current ticker symbol and stock price, graph 
 __Name of CEO or company president, photo, location of corporate headquarters, mailing address photo 
 __Names of leading competitors 
 __Company history 
 __Financial Information from company itself, may be a printout from annual report 
 __Information of Global/International business as conducted by your company  
 __Employee benefits  
 
2. At least TWO of the following items are included (-15 for each missing) 
 __New product information  
 __Corporate scandals or product recalls 
 __Jobs currently available within the company and the qualifications 
 __Standard and Poors or Hoovers corporate profile (Internet printout) 
 
3. Resource Information/Copyright Professionalism 
 __Student consistently sited source information for all graphics and data  
       throughout the portfolio (Specifically, on each page using footnotes, OR used a Reference Page) 
 __Student was not consistent with citing sources but did so most of the time (-5) 
 __Student was very inconsistent in citing sources and/or didn’t include them (-10) 
 
4. Data Arrangement 
 __Student word processed most all of the data in their own words and occasionally included 

     complete Internet printouts  
 __Student mostly used the copy/paste method to create data and included several complete  
      Internet printouts. It was obvious the student did not compose much of the material. (-10) 
 
5. Professional Appearance of Project 
 __Student’s project is professionally bound in a new binder and all pages appear to have a 

    “Corporate image” with no smudges, creases, or tears.  Use of a “letterhead” enhanced the image. 
 __Student’s project includes a less-than-professional image due to the following  reasons: 

     ___________________________________________________________ (-10 possible) 
 
6. Typographical Errors/Grammatical Errors 
 __-4 per error (please know, that I will read every word of these) 
 
7. Above and Beyond 
 __Student included additional data that proved to add to the overall project (+5) 
 __An extreme amount of professionalism is evident in terms of binding (+3) 
 __High level of computer skills and a large amount of time are obvious  (+3) 
  
        Final Grade: _________ 
 
 
 



 

 

Fortune 500 Research Project 
Professional Sales Pitch 
Presentation 
 
My Name:  _______________ 
My Company:  _________________  
 
During your research process, each of you have uncovered some very interesting and, hopefully, 
educational information about your successful Fortune 500 business.  Also, some of you have acquired 
some “fun” items that you would like to share with the class.  This is also the time that your binder will 
circulate the room.  Are you proud of it?  After hearing all of the presentations, your classmates will select 
one company in whom they would choose to invest in, based solely on the professionalism found in the 
bound project as well as the sales pitches put forth during the presentations.  What can you do to make 
sure your classmates choose your company? 
 
Furthermore, as future business professionals, you must learn the art of a good “sales pitch.”  Your ability 
to be an excellent public speaker just might make a difference in your chances of landing your dream job 
someday.  Your posture, volume, grammar, and attention getting skills will be judged.  Will you be 
ready?  
 
Each of you are to create a presentation based on your research.  Use this presentation to share the cool 
facts, scandals, new product information, etc., with us in a graphical, animated manner.  Remember to 
consider your target audience.  What will THEY find interesting?  Your chosen product must be present 
on the day you present. 

 
Follow the scoring guide below: 
 
_____ Presentation was between 5-7 slides long.  
 Content was relevant to audience demographics.  Presentation included  
 handouts and visual aids.  Product was present.  (30 pts.)  -5 for typos 
 
_____ Presenter used good presentation skills:  eye contact, didn’t stand in front of  
 visual, spoke loudly, dressy appropriately, didn’t READ to us, seemed to be  
 very knowledgeable of topic, didn’t speak for more than 15 minutes. 
   Evidence of a true charismatic speaker was evident! (35 pts.) 
 
_____ Presenter showed evidence of excellent PowerPoint skills:  slides were easy 
  to read, professional images were used, used the “less is more” concept, used  
 professional transitions and animations, true design was obvious. (15 pts.) 
 
_____ The “few words” rule was used! No sentences allowed. (10 pts.) 
 
_____ Presentation contained at least three hyperlinks. (5 pts.) 
 
_____ Presentation included at least one video clip. (5 pts.) 
 
_____  100 points possible 



 

 

Teacher Notes & Tips from Mrs. Stubblefield 
 

1.  Have samples for the students to see.  I always show them a “good” sample and then I 
show them several “WOW” samples and they all clearly see the difference.  Set the bar 
high.  Employers will thank us. 
 
2.  I give my students three months to do this assignment.  In doing this, I teach them how 
to assign large projects to their future employees by “modeling” the procedure of setting 
small deadlines to meet the final deadline on time. 
 
3.  Encourage and reward creativity.  I always have students who bring their “A game” 
during the presentation stage of this project.  They have give-a-ways based on what the 
audience learned during the presentation.  The class figures it out quickly and they learn to 
“listen” very closely because (ah-ha moment) it just might pay off in the end.  Making a 
sales pitch that involves trying the product is a win-win. 
 
4.  Insist that the students wear, bring in, or give-a-way samples of their product as they 
present.  It is what makes the presentations fun but also you are modeling good 
presentation skills for their future presentations.   
 
5.  Be ready for competition!  The students in my class who are given this project have had 
three or more business classes so they totally “get” competition, marketing, etc.  They want 
to be the best in class and I love seeing their inner drive kick in for something besides 
athletics, video games, or being “best dressed.”   
 
6.  Be ready to look for teachable moments during this project.  For example, the students 
learned about company ticker symbols and the difference between NASDAQ and Dow 
Jones during Accounting class.  But that was last year, right?  So watch their eyes light up 
during their research when they do research and have to dive into ticker symbols and stock 
markets.  Remind them how smart and talented they really are! 
 
6.  I am a huge cheerleader for Microsoft Certifications!  When students come to me in this 
class, it may have been months since they have completed major work in Word, Excel, or 
PowerPoint in MOS class.  This project is the perfect way to show them that the skills they 
learned by earning those MOS certificates will ALWAYS pay off.  I use MOS review 
software by GMetrix and Brain Buffet to brush up before we tackle this project just to get 
everyone back to their MOS savvy selves.  They are both self-paced and are great at 
accompanying daily work. 

Used with permission. 
www.brainbuffet.com  www.gmetrix.com
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State of the Economy 

State of the Economy is a project-based 
learning presentation on how to implement 
economic indicator research into any 
economics or finance course. Although it 
focuses on a culminating project, it is designed 
to invoke discussion about how students can 
evaluate for themselves how economic 
indicators reflect the big picture and true state 
of our economy. The presenter has taught 
Economics for 30+ years in two urban school 
districts and has presented at numerous 
national conferences. 

 
Kim Pickering 
Lincoln High School, Lincoln, NE 

 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
STATE OF THE ECONOMY: 
A Research-based class Project 

 
 
 
 

Presented at the Business Education Research Conference 
In conjunction with NBEA 2019 – Chicago 

 
By Kim Pickering 

Business Instructor and Instructional Team Leader 
Lincoln High School 

Lincoln NE  
 
 
 

  



  



ECONOMIC INDICATOR     
PROJECT     NAME____________________________ 
 
Economic Indicator (defined): 
 
 
 
Source (who reports this data): 
 
 
When is it reported (specific date and how often)? 
 
 
Insert a chart of your indicator here: 
 
 
 
 
 
 
 
 
Interpret what your chart is showing about your indicator. Is it going up or 
down and why? 
 
 
 
 
 
 
 
What impact is your indicator having on the current state of our economy? 
Think big picture; think back to the circular flow model and describe in detail 
how your indicator is affecting the components of this model. 
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Greener Side of Bags 

In Fall 2017, students in the Enactus Social 
Entrepreneurship class at Centenary University 
decided to address the nation’s plastic crisis. 
They agreed to focus on reducing plastic bag 
usage within the local community. They were 
determined to find a reusable bag that was 
recyclable and washable. A bag that would 
satisfy local consumer needs, provide a benefit 
to the local businesses and the environment. 
They succeeded! 

 
Linda Poisseroux 
Centenary University, Hackettstown, NJ 

 



 
 

THE GREENER SIDE OF BAGS 
A Student Created and Driven Assignment 

 
Class: Social Entrepreneurship (Enactus) 

1. Adhering to their desire to find a ‘Green Project” students found a need in the community 
2. Discovered a product that met that need: A Recyclable and washable reusable bag 
3. Worked out the financial requirements to purchase bags  
4. Established pricing for businesses to advertise on the bags in order to cover costs 
5. Scripted a sales pitch 
6. Created a sell sheet 
7. Cold‐called businesses to purchase ads on the bag 
8. Gathered business logos and ad information 
9. Created an advertising proof 
10. Worked with the Advertising Specialty Company on project specifics 
11. Approved final draft of business advertisements on the bag 
12. Received reusable bags 
13. Finalized plan for distribution and sale of bags within the community 

 
 
 
Submitted by:  Dr. Linda Poisseroux 
    Director of Enactus 
    Centenary University 
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Brand Promotion Analysis 

BPA is an extensive research team project 
studying brand promotional campaigns as 
occurring in real time. Students seek to 
understand not only what promotional tools are 
being used but why. BPA is series of 
interconnected exercises carefully coordinated 
throughout semester classroom learning 
modules. Students stated that they were highly 
engaged in the project, gained good marketing 
and promotion knowledge, and felt the 
project/end deliverable was very useful in 
applying for future jobs and graduate school. 

 
Alizabeth “Betsy” Allgood 
Middle Tennessee State University 
Murfreesboro, TN 
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BPA: Brand Promotion Analysis Project 
Alizabeth “Betsy” Allgood 

 
Promotion Campaign Ideas & Promotion Mix: 
In order to start the semester long project, students must pick a consumer brand and its current 
promotional campaign to study.  Students are directed to view a class YouTube channel with 
popular consumer brands and their advertisements within the promotional campaigns.  Some 
examples of current consumer campaigns on this channel that seem to resonate with college 
students and also work well for the project include Snickers: "You're Not You When You're 
Hungry"; Aerie: “Aerie Real”; Coca-Cola "Taste The Feeling"; and Dove: “Real Beauty” 
campaign. Students are allowed to submit their own ideas for brands/campaigns.  The goal of this 
exercise is for students to find a campaign that resonates with them that they will study for the 
semester.  An additional outcome of this assignment is to start to form semester teams that share 
common brand affinity.   

 
After students complete “Campaign Ideas,” they formally choose a brand and its corresponding 
promotion campaign.  They then begin uncovering the promotion mix for this campaign.  This 
assignment first ensures that the brand and campaign will meet the needs for the project.  The 
needs are that it is a major consumer campaign and extensive enough that it utilizes most or all of 
the promotion mix.  Second, it ensures students have a basic understanding of the promotion mix. 

 
From here, students are divided into teams of ideally three to four participants.  They then begin 
to study the company, brand, and promotional tools individually and within campaign integration 
(IMC). 

 
BPA#1: Introduction to the company, brand, and marketing strategy:   
The objective of BPA #1 is to set the foundation for analysis of the promotional campaign.  
Students will develop a strong understanding about the company and its competition.  They will 
uncover basic company information including who owns the brand, company history, and 
additional brands the company owns.  Further, they will complete a S.W.O.T. analysis.  They will 
also uncover basic branding information for the brand they are studying, such as brand image, 
brand equity, brand personality, brand share, and share change within the category.  They will go 
on to understand the marketing strategy including the target market, brand position, and the 
marketing mix.  Within the marketing mix, a focus on promotion is expected, which includes 
promotional campaign history, promotional tools, messages, and goals. 

 
BPA#2: Advertising:  
The learning objective of this assignment is for students to understand the basic building blocks of 
advertising and study them within the context of their brand and promotion campaign.  Students 
uncover various advertising pieces within multiple media used for their promotional campaign and 
put together an advertising portfolio.  They seek to understand advertising terms such as messaging 
strategy, puffery, big idea, appeal, and execution style.  They also develop a hypothetical creative 
brief and media strategy based on media analysis from the advertising portfolio.  Further, they gain 
an understanding of negative stereotypes in adverting and corporate social responsibility.   At this 
point, an outside guest speaker in advertising is helpful. 
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Retailing and packaging:  
This is an individual assignment that is given at the midway point during spring or fall break.  
Students go out to several retail stores to analyze their brand and its packaging.  If the brand has a 
service component utilizing personal selling, they are to evaluate that as well.  Students (with 
permission if needed) take pictures of the retail displays, shelf layouts and packaging and comment 
on the product as displayed in relation to competitors.  They are also asked to look for evidence 
and consistency (IMC) in additional promotional tools such as sales promotion, social media, 
sponsorship, and PR that might be found in retail or on packaging. 

 
BPA #3 Digital and PR/Sponsorship:  
BPA #3 involves analyzing two promotional tools, digital and PR.  In the digital section students 
complete a mini audit of the brand’s social media networks.  They also study the webpage and any 
phone apps.  They look for additional promotional tools used on these digital channels.  In the PR 
section, students uncover various public relations and sponsorship initiatives.  This can include 
publicity pieces, press agentry, crisis communications, community involvement, internal corporate 
publications, cause marketing, and sponsorship.  They also uncover a press release and dissect its 
components.  Students seek to understand the publics and goals of PR, in addition to a completing 
contrast and comparison between advertising and PR. 

 
BPA #4 Sales Promotion, Personal Selling and Direct Marketing:   

In this assignment, students first seek to understand the difference between consumer and 
trade/business sales promotion and techniques for each.  They then seek to understand direct 
marketing and draw a link to how sales promotion can be critical in developing or utilizing a 
database.  They also seek to understand personal selling with intermediaries and tie trade 
promotion into this tool.  If we have time in class, we invite a B2B sales guest speaker and 
additionally learn about the personal selling process. 

 
Deliverable & Reflections:   
Students make any corrections to the prior assignments and then complete a summary on the 
company, brand, competition, promotional tools, and strategy all reflecting on integrated 
marketing communications.  The semester’s work of BPA assignments, summary, advertising 
portfolio, and retail examination are compiled and placed in a spiral bound deliverable.  This 
signature assignment can be uploaded to e-portfolios, and used as coursework examples when 
applying for graduate school or jobs.  Additionally, students give a written reflection on their work 
throughout the semester on the BPA project. 

 
Presentations: 
In addition to the written components described above, students make three presentations 
throughout the semester.  For each presentation, they are given 5-7 minutes to present a visual 
(PowerPoint/Prezi and the product) and verbal presentation.  They are basically giving the class 
an update on their brand and the corresponding promotional tool from their campaign.  During the 
presentations the students are listening and reflecting (in a written and graded) assignment which 
compares their brand to the brand being presented.  These assignments further reinforce the 
terminology learned in the module, give additional real examples of terminology, and create an 
atmosphere to reflect on various brands’ promotional strategies.  
  



Thank you for participating in the inaugural 
“My Favorite Assignment” sessions at the  

2019 Business Education  
Research Conference! 

 
If you have a favorite assignment that you 
would like to share next year, please contact  
 

Business Education Research  
Conference Coordinator 

 
Dr. K. Virginia Hemby 

Virginia.hemby-grubb@mtsu.edu 
 
for more information on how to submit your 
proposal. 
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